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U  UUMlOi  lUI  lUU  ■  ■  I  Every  year  the  CANCO 
SPEAKING  SERVICE  addresses  thousands  of  grocers  and  distributors 
throughout  the  country,  suggesting  ways  to  sell  more  canned  foods. 
Other  lectures  and  radio  talks  reach  a  huge  total  of  consumers  and  pro' 
fessional  people,  spreading  education  that  causes  more  buying  of  canned 
foods.  During  1939  requests  for  lectures  kept  the  Speaking  Service  booked 
for  six  months  ahead  .  .  .  Canco  will  continue  to  ghost  for  you. 


■wrrvts- 


Modern,  efficient,  speedy  equipment  in  the  tomato  can¬ 
nery  means  lowered  production  costs,  higher  quality, 
steady  demand  and  good  prices.  The  illustrations  on 
this  page  show  some  of  the  machines  we  make  to  help 
canners  get  more  out  of  every  crop.  Send  for  complete 
information  on  any  particular  machine  or  ask  for  our 
big  general  catalog. 


HIGH  PRESSURE 
WASHER  - 
SORTER  -  SCALDER 

dirt,  l>acti*iia  aii<I  mold 
with  hijih  pirssuiv  spray.s.  Does 
not  injtne  the  most  delicate  fruit. 
ISavos  time  and  waste. 


JUICE  AND  PULP  FILLER 

V?ill  not  drip  or  miss.  Kills  cans  witli  automatic 
precision.  Several  si/cs  for  sitccds  tif)  to  -.'iii  cans 
per  minute.  A  stuid.v,  ilcpcndalile  machine. 


SUPER  JUICE 
EXTRACTOR 


NO.  2 

INCLINE  SCALDER 

Has  sprays  above  and  Ixdow.  Con¬ 
veyor  adjustable  to  suit  condition  of 
fruit.  Easy  to  operate  and  clean. 


Operates  on  the  iion-acratins 
levolvin;;  screw  piinciple.  Can 
l>e  adjuste<l  to  «i\e  thin  or 
heavy  juice.  Takes  whole, 
cold,  sc;.lded  or  pic-hcaiecl 
and  broken  down  tomatoes. 
Capacity  -IhO  to  500  bu.  per 


SPRAGUE-SELLS  SUPER-PULPER 

Has  trenwiuloiis  cap:uMty  for  breakiim  up  the  pulp. 
Strains  <iut  cfiii*s,  simmIs,  slvins  but  allows  lull  con¬ 
trol  of  roimliaue  coiiti'iit.  tSi'ts  all  the  lM*st  out  of 
the  crop.  A  sturdy,  dependable  machine. 


Modern  Canning  Equipment  for  All  Food  Products 
(Sprogue-Sells  Division) 
HOOPESTON.  ILLINOIS 


FOOD  MACHINERY  CORPORATION 

(Sprague-Sells  Division)  HOOPESTON.  ILL. 

Pleasa  send 

□  Full  details  ol _ ■ 

□  Your  complete  General  Catalog. 
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The  Chemical  laboratories  at  Philadelphia  have  fully  equipped 
bacteriological,  chemical  and  processing  departments.  Raw 
materials  are  subject  to  the  most  rigid  inspection. 


Crown  maintains  large  engineering  staffs  at  Philadelphia 
and  Baltimore  for  the  development  and  fabrication  of  better 
containers. 


Oiom\ 

INDEPENDENT  AND  HELPFUL 


This  big  can  tester  is  protection  against  leakage  and  is  typical 
of  the  splendid,  modern  equipment  in  Crown’s  great  new 
plant  at  Philadelphia. 


CROWN  CAN  COMPANY,  PHILADELPHIA,  PA. 

Division  of  Crown  Cork  and  Seal  Co. 

BALTIMORE  ST.  LOUIS  HOUSTON  MADISON  ORLANDO 


CONTROL 


The  selection  of  steel  plate  to  meet  Crown’s  exacting  stand* 
ards  necessitates  the  maintenance  of  expert  metallurgists  at 
the  steel  mills  on  Crown’s  payroll. 


.A.T  all  Crown  plants,  control  is  the 
watchword.  Control  of  plate,  control  of 
dies  and  tools,  control  of  all  equipment 
by  the  most  painstaking  and  un¬ 
remitting  inspection  and  supervision. 


THE  CANNING  TRADE 


January  29,  19^0 


CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY 
GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL 
CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY 
CAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL 
CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY 


GAN  COMPANY  CONTINENTAL  GAN  COMPANY  ROniNENTAL  GAN  COMPANY  CONTINENTAL 
CONTINENTAL  CAN  COMPANY  Cj^ CONTINENTAL  CAN  COMPANY 


wNY  CONTINENTAL  GAN  COMPANY 


CAN  COMPANY  ^\iere\ 


er  cans 


CONTINENTAL  CAN  GO 


are  used  the  name 


s^OMPANY  CONTINENTAL 
LeNTAL  GAN  COMPANY 


CAN  COMPANY  coNTihl  CONTINENTAL  Iompany  continental 


CONTINENTAL  GAN  GO 


MENTAL  CAN  COMPANY 


uu II I  i II  LI1 1  n L  unii  uu|  lirillJ^S  tO  IllincI  iiLiiinL  unii  uuminiii 

CAN  COMPANY  CONT^an  oxperleneed,  progressive  )gMPANY  CONTINENiri 

CONTINENTAL  GAN  CO  organization  whose  lENTAl  GAN  COMPANY 

CAN  COMPANY  CONTI!  representatives  offer  a  OMPANY  CONTINENTAL 

CONTINENTAL  CAN  CO  intelligent  service  CAN  COMPANY 

CAN  COMPANY  CONTnll^  and  a  product  of  the  ^^qMPANY  CONTINENTAL 
~  highest  quality 


GAN  COMPANY  G0NTI^ 


^MPANY  CONTINENTAL 
lENTAL  CAN  COMPANY 
OMPANY  CONTINENTAL 


OMPANY  CONTINENTAL 


CONTINENTAL  CAN  COMPAN^ 
CAN  COMPANY  CONTINENTAL^ 


CONTINENTAL  GAN  COMPANY 
L  GAN  COMPANY  CONTINENTAL 


CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL  CAN  COMPANY 


GAN  COMPANY  CONTINENTAL  CAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL 


CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY 


CAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL 


CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY 


CAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL 


CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY 


GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL  GAN  COMPANY  CONTINENTAL 


CONTINENTAL  GAN  COMPANY  CONTINENTAL  CAN  COMPANY  CONTINENTAL  GAN  COMPANY 


January  29,  19 UO 


5 


TUP  ^AKIKJIKJ^  TDAr^P  the  business  journal  of  the 

I  nu  I  l\/\LyU  CANNING  AND  ALLIED  INDUSTRIES 

Published  Every  Monday  Since  1 878  •  ARTHUR  I.  JUDGE.  £d«for  •  VOLUME  62,  NUMBER  26 

EDITORIALS 


CONVENTION  GLANCES— Conventionites  found 
everything  ready  and  a  welcome  waiting  for 
them  and  it  all  moved  along  smoothly.  The 
Board  of  Directors  of  the  National  Canners  Associa¬ 
tion,  the  first  official  meeting  of  the  week,  convened 
Sunday  morning,  with,  apparently,  all  hands  present. 
And  be  it  remembered  that  this  Board  which  in  the 
early  day  consisted  of  about  a  dozen  of  the  leading 
canners  of  the  industry,  now  numbers  close  to  100,  and 
is  a  big  meeting.  They  act  somewhat  as  a  Grand  Jury, 
considering  and  reviewing  the  problems  which  the 
Advisory  and  other  Committees  of  the  N.  C.  A.  present 
to  them — after  due  deliberation — and  then  as  they  have 
heard  and  discussed,  and  acted  upon  them,  bring  them 
into  the  open  sessions  of  the  Convention.  It  represents 
a  meeting  of  minds  from  every  section  of  the  country, 
and  covers  all  that  is  of  interest  or  importance  to  the 
business. 

As  predicted,  the  Convention  was  possibly  the  best 
business  one  in  the  history  of  the  industry.  From  the 
opening  moment  on,  little  and  large  groups  met  at 
breakfasts,  at  dinners  and  at  suppers,  to  say  nothing 
of  in  special  sessions,  to  confer  on,  and  decide  upon 
procedure  for  the  coming  year.  These  were  canners 
with  their  brokers,  and  when  you  know  that  some  of 
these  groups  numbered  over  50  you  get  some  idea  of 
the  matter ;  and  there  were  almost  continuous  sessions — 
over  and  above  the  regular  sessions  of  the  Convention, 
and  in  no  way  in  conflict  with  the  program, — of  such 
movements  as  the  Corn  Canners  Bureau,  the  Canned 
Pea  Institute,  the  Stringless  Bean  Group,  the  Canned 
Tomato  Group,  and  apparently  the  determination  to 
group  every  separate  item  of  canned  foods  of  any  con¬ 
sequence — the  new  movement  in  the  better  co-operation 
of  the  whole  industry. 

If  there  is  one  dominant  feature  above  any  others 
to  record  for  this  ’40  National  Convention,  it  is  the 
growing  development  of  greater  confidence  among  the 
canners  one  with  another,  and  the  breaking  down  of 
those  old  barriers  of  distrust,  doubt  and  willingness — 
nay  eagerness — to  believe  anything  bad  about  a  fellow 
canner  provided  it  was  bad.  Canners  from  every  State 
and  Territory  met  canners  from  all  these  other  States 
and  found  them  bully-fellows;  and  they  have  not  only 


come  to  realize  that  their  former  animosities  towards 
fellow  canners  were  childish  and  uncalled  for,  but  they 
now  see  quite  clearly  that  such  were  the  means  used  to 
beat  down  canned  foods  prices — in  other  words  that 
these  bad  feelings  were  serving  to  make  the  canners 
the  goats,  while  the  buyers  walked  off  with  the  spoils. 
They  are  fully  awake  to  this  fact  now,  and  there  is  a 
Rumor  Hunt  on  that  will  kill  the  last  vestiges  of  this 
old  Badger  Game.  They  are  done  being  suckers — and 
that  represents  one  of  the  greatest  gains  ever  made  in 
this  industry,  for  that  mutual  distrust  has  existed 
among  canners  since  the  very  beginnings  of  this 
industry. 

When  any  one  of  them  is  told  that  another  canner  is 
naming  a  lower  price  he  asks  the  name  of  the  canner, 
then  either  calls  him  direct  and  repeats  the  story,  or 
calls  the  Bureau,  reports  the  occurence,  and  in  the  time 
and  cost  of  a  ’phone  call,  nails  the  rumor  and  saves  the 
price  and  the  market.  Every  canner  in  the  business 
can  do  this,  and  all  should  do  it. 

Was  there  business  done  at  the  Convention? — mean¬ 
ing  of  course  canned  foods  sales?  A  quite  thorough 
canvas  among  canners  and  with  brokers  of  prominence 
and  who  should  know,  brought  the  reply:  no  heavy, 
splurge  buying,  but  much  good,  conservative  buying  all 
down  the  line,  and  at  well  maintained,  and  in  some 
cases  well  advanced  prices.  Canners  feel  comfortable 
with  the  amount  of  goods  they  still  own,  and  the  buyers 
know  that  supplies  are  not  more  than  sufficient  for 
normal  business,  and  that  if  any  surge  upwards  should 
take  place,  there  might  be  a  scramble.  They  do  not 
want  to  see  this. 

As  to  preparations  for  the  coming  season’s  packs 
there  have  been  such  excellent  studies  made  of  the  crop 
possibilities  that  canners  may  now  regulate  their  busi¬ 
ness  intelligently,  and  if  posessed  of  good  horse-sense, 
well.  For  instance,  over  a  period  of  years  it  is  now 
established  that  a  20  per  cent  increase  in  the  pack  of 
canned  peas,  over  the  normal  average,  will  bring  a 
10  cents  per  dozen  decline  in  canned  pea  prices.  Not 
just  on  the  average,  but  on  the  entire  canned  pea  output 
of  the  year.  Any  sane  man  can  take  that  problem,  and 
if  he  pins  his  ears  back  and  says  he  can  beat  the  game, 
he  will  get  his  answer,  though  he  may  not  have  sense 
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enough  to  realize  that  it  is  an  answer,  or  that  he  had 
anything  to  do  with  it.  The  problem  was  not  based 
upon  expectations  or  future  possibilities,  but  upon  past 
facts  and  figures  and  results ;  so  the  guess  is  taken  out 
of  it.  These  are  the  sort  of  definite,  helpful  studies  that 
are  being  made.  As  the  present  canned  foods  market 
improves  in  price  there  will  be  a  tendency  to  increase 
acreage  and  possibly  determinations  to  increase  packs. 
You  crawled  out  of  the  depths  by  reducing  the  past 
year’s  packs  to  a  comfortable  medium;  you  can  slide 
right  back  into  that  depth  in  ’40,  if  you  yield  to  the 
temptation.  This  is  not  a  year  to  try  it.  At  least  wait 
until  you  are  sure  you  are  entirely  out  of  the  old  rut, 
and  it  will  take  a  full  year  to  prove  that.  Be  careful. 

The  machinery  and  the  supply  men  need  some  of  the 
same  advice,  only  from  a  different  angle :  the  two  years 
heavy  drubbing  they  took,  in  not  being  able  to  collect 
their  bills  of  two  years  ago  and  with  no  orders  during 
the  past  year,  has  left  too  many  of  them  discouraged. 
They  should  know  better.  The  phenomena  is  not  new. 
They  have  seen  it  before,  and  they  have  come  out  of  it. 
The  very  fact  that  the  canners  were  unable  to  buy  nor¬ 
mally,  for  either  replacements  or  repairs,  to  say  noth¬ 
ing  of  new  lines  over  the  past  two  years  is  absolute 
assurance  that  they  must  buy  this  year.  Canners  are 
notoriously  negligent  about  the  machinery  in  their 
plants.  Most  users  of  so-called  heavy  machinery,  in 
factories,  figure  upon  a  life  of  20  years,  in  other  words 
a  5  per  cent  replacement ;  but  in  canning-house 
machinery  three  years  would  be  the  average  and  5 
years  a  good  life.  That  means  33  per  cent  to  20  per 
cent  annual  replacement,  to  say  nothing  of  the  need 
to  substitute  pieces  with  others  which  step  up  produc¬ 
tion  and  quality,  or  in  other  words  for  the  highly  im¬ 
proved,  latest  machinery.  Not  a  few  such  firms  are  as 
busy  as  they  care  to  be,  with  production  well  sold  up  for 
months;  but  others  are  unconvinced  and  neglecting 
their  opportunity. 

In  general  supplies,  of  course,  there  will  be  a  good, 
full  normal  year,  but  we  hope  there  will  be  some  super¬ 
vision  of  the  key  products,  and  that  they  will  not  add 
to  the  fly-by-night  plants  which  ruin  the  general  mar¬ 
ket  for  their  good  customers.  Like  the  canner  who 
frets  himself  over  the  labelling  of  the  2  per  cent  dross 
in  his  pack,  some  supply  men  give  more  attention  to 
the  care  of  these  disorganizers,  an  wholly  undepend¬ 
able  fringe,  than  they  do  to  the  customers  who  have 
made  or  are  making  their  real  business  for  them.  This 
has  no  reference  to  the  so-called  “small  canner,’’  who 
often  is  the  soundest  of  the  lot  and  who  produces  much 
of  the  best  goods  seen.  The  interests  in  question  know 
what  we  speak  of. 

So  it  has  been  a  very  fine  Convention,  with  plenty  of 
good,  hard-sensed  business  done;  a  good  degree  of 
pleasure  with,  to  our  mind,  a  remarkable  absence  of 
extremes,  the  usual  wild-boys  who  make  a  nuisance  of 
themselves.  It  was  a  happy,  well  dressed,  smiling 
crowd,  about  an  average  in  numbers,  but  so  scattered 
over  the  whole  town  in  these  innumerable  meetings 
above  referred  to,  that  maybe  it  was  larger  than  ever, 
but  it  did  not  seem  so.  And  it  is  quite  a  well  contented 
industry — some  mourners  please  note. 
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By  the  Division  of  Statistics,  National  Canners  Association 
(in  cases  of  all  sizes  1 


Name 

Cans  per  case 

1938 

Cases 

1939 

Cases 

8  Z  Tall  (inch  8  Z  Short) . 

48 

174,231 

191,293 

No.  1  Picnic . 

48 

285,605 

440,876 

No.  211  Style . 

No.  300  (incl.  all  300 

48 

621,084 

737,846 

cans  from  407  to  412) . . 

48 

1,228,255 

1,282,984 

No.  1  Tall . 

48 

208,155 

120,429 

No.  303  Cyl . 

24 

1,043,403 

1,615,177 

No.  2  . 

No.  2  Cyl.  (incl.  307  cans 

24 

116,380 

521,563 

from  505  to  513) . 

No.  3  Cyl.  (incl.  404  cans 

24 

1,325,844 

1,323,645 

from  615  to  708) . 

12 

1,304,720 

2,082,871 

No.  10  (incl.  some  No.  5).... 

6 

1,516,247 

1,923,681 

Miscellaneous  Tin  . 

270,131 

360,421 

Glass  . 

581,348 

490,282 

TOTAL  . 

8,675,403 

11,091,068 

The  above  report  is  a  summary  of  the  reports  of  about  96 
per  cent  of  the  canners  packing  Tomato  Juice  in  1939,  together 
with  estimates  for  the  remaining  4  per  cent  not  reported,  and  is 
therefore  the  total  for  the  entire  industry. 

In  view  of  the  fact  a  portion  of  the  report  is  estimates,  it  is 
subject  to  revision. 


STOCKS  OF  CANNED 
IN  CANNERS’ 

Name 

TOMATO  JUICE 
HANDS 

Cans  per  case 

January  1 
Stocks 

cases 

8  Z  Tall  (incl.  8  Z  Short) . 

48 

99,666 

No.  1  Picnic . 

48 

222,282 

No.  211  Cvl . 

48 

635,451 

to  412)  . 

48 

887,629 

No.  1  Tall . 

48 

147,410 

No.  303  Cyl . 

24 

1,132,780 

No.  2  . 

No.  2  Cyl.  (incl.  all  307  cans  from 

505 

24 

435,470 

to  513)  . 

24 

1,106,607 

No.  3  Cyl.  (incl.  404  cans  from  615  to  708 

12 

1,348,067 

No.  10  (incl.  some  No.  5) . 

Miscellaneous  Tin  . 

Glass  . 

TOTAL  . 

6 

1,264,027 

156,751 

391,349 

7,827,489 

The  above  report  is  based  on  reports  from  80  per  cent  of  the 
pack  and  carryover,  together  with  estimates  for  the  20  per 
cent  not  reporting. 
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Supply  and  Distribution 

Shipments 

Carryover 

Total 

Stocks 

July  1  to 

Auir.  1 

Pack 

Supply 

Jan.  1 

Jan.  1 

1938-39  3,095,696 

8,942,894 

12,038,590 

7,263,498 

4,775,092 

1939-40  2,383,496 

11,091,068 

13,474,564 

7,827,489 

5,647,075 

STOCKS  AND 

SHIPMENTS  RED  PITTED  CHERRIES 

1938-39 

1939-40 

2 

10 

2 

10 

Stocks  January  1.... 
Shipments  July  1 

325,757 

468,783 

410,744 

283,913 

to  January  1 . 

551,303 

513,919 

1,607,944 

827,381 
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Something  Constructive 


By  “BETTER  PROFITS’* 


Special  Correspondent  of  “The  Canning  Trade” 


AS  this  is  being  read  by  the  majority  of  subscribers, 
the  great  National  Convention  of  1940  will  have 
/  '  become  history.  Those  unfortunate  enough  to 

have  been  unable  to  attend  will  read  about  it  in  the 
trade  and  daily  press  and  will  decide  to  be  among 
those  present  in  1941,  if  such  a  thing  is  possible.  Others 
will  refresh  their  memories  of  the  speeches  made  and 
advice  offered  by  perusing  the  same  sources  of  infor¬ 
mation  and  make  up  their  minds  to  follow  at  least  some 
of  the  suggestions  made  for  the  posting  of  those  who 
will  be  merchandising  minded  in  1940.  Many  will 
dream  a  great  deal  about  what  they  would  like  to  do, 
start  here  and  there  to  really  do  something  about  it  and 
then  slump  back  into  the  same  rut  they  have  followed 
for  years  when  prompted  to  do  some  selling  on  their 
own  hook.  To  the  doer  will  be  given  the  rewards. 

Week  after  week  of  writing  sales  advice  will  cause  a 
fellow  to  feel  at  times  that  he  is  shooting  in  the  dark 
unless  someone  or  something  comes  along  or  happens 
to  refresh  his  viewpoint.  One  of  those  rare  happenings 
came  to  me  yesterday.  In  conversation  with  a  leader 
among  canners,  a  national  figure,  I  learned  his  view¬ 
point  concerning  advertising.  Mind  you,  with 
plenty  of  funds  with  which  to  put  on  an  ambitious 
advertising  campaign  supporting  a  quality  line  of 
canned  vegetables  he  set  for  us  a  mark  that  many 
will  do  well  to  shoot  at.  During  the  talk  he  said, 
apropos  of  nothing  in  particular,  “Do  you  know,  the 
talk  of  advertising  in  general  leaves  me  cold  but  sug¬ 
gestions  that  I  may  use  in  helping  train  clerks  and 
owners  of  grocery  stores  to  sell  my  goods  in  larger 
amounts  interest  me  every  time !” 

He  then  explained  as  we  have  so  many  times  in  this 
column  that  consumers  everywhere  are  demanding  in 
rapidly  increasing  numbers  that  they  be  better  posted 
regarding  the  goods  they  buy.  Not  foods  alone  but  all 
purchases  are  being  scrutinized  closely  by  leaders  of 
consumer  groups  and  patterns  of  consumer  reaction 
and  behavior  are  being  cut,  revamped  and  perfected 
every  day.  In  his  opinion  and  that  of  those  everywhere 
who  are  trying  to  help  canners  sell  more  goods,  we 
must  do  all  we  reasonably  can  toward  meeting  this 
growing  demand  for  more  information  about  our  socks, 
suspenders,  shoelaces,  canned  beans  and  peaches.  As 
long  as  consumers  alone  even  in  organized  groups  were 
most  concerned  about  what  they  should  know  concern¬ 
ing  our  goods  one  might  have  felt  that  in  time  enough 
we  might  interest  ourselves  in  the  matter  but  when 
those  in  authority,  as  it  were,  feel  the  same  way,  we 
had  better  shake  ourselves  out  of  our  lethargy  when 
merchandising  our  packs  is  mentioned  and  do  some¬ 
thing  constructive  about  it ! 

His  slogan  if  it  may  be  taken  as  such,  will  do  well 
enough  for  any  canner  this  year  and  especially  well 


for  those  who  are  just  trying  to  sell  constructively  for 
the  first  time  to  any  extent.  Remember  what  he  said, 
“Talk  about  advertising  in  general  leaves  me  cold  but 
I  am  interested  in  anything  that  will  help  retail  clerks 
in  food  stores  to  readily  sell  more  of  my  goods.”  It 
will  help  give  you  a  complete  picture  of  one  man’s  slant 
on  merchandising  if  I  tell  you  that  he  recommends  the 
payment  of  advertising  allowances  for  voluntary  co¬ 
operative  advertising  whenever  a  canner  is  in  a  posi¬ 
tion  to  benefit  from  such  advertising.  In  the  main,  how¬ 
ever,  he  feels  that  window  displays,  counter  display 
and  mass  displays  are  the  mediums  through  which  most 
canners,  especially  those  merchandising  their  goods 
for  the  first  time,  will  be  most  apt  to  benefit.  His  ideas 
are  not  revolutionary  but  after  all,  what  do  you  expect? 
We  have  been  doing  a  better  job  each  year  since  the 
close  of  the  Civil  War  in  selling  so  that  there  is  but 
little  if  anything  new  under  the  sun.  If  it  looks  new, 
scratch  the  surface  and  you  will  be  very  apt  to  find 
some  old  sales  building  idea  streamlined  and  ready  to 
step  out  as  a  newcomer  in  1940.  There  just  isn’t  any 
such  animal. 

First  of  all,  he  would  like  to  see  his  line  sold  in 
volume  as  soon  as  first  fall  shipments  have  been  re¬ 
ceived.  This  he  believes  will  be  most  easily 
accomplished  by  means  of  a  “Blank’s  Fall  Food  Festi¬ 
val”  or  “Blank’s  Canned  Foods  Week”  as  soon  as 
possible  after  all  fall  shipments  have  been  received  by 
the  jobber  handling  them  on  an  exclusive  distributor 
basis.  I  can  have  no  quarrel  at  all  with  this  decision. 
I  have  definitely  in  mind  that  displays  at  point  of  pur¬ 
chase  will  work  wonders  if  the  idea  is  properly  sold  to 
the  retail  trade.  Weeks  as  such  mean  but  little  in  the 
minds  of  many  dealers  but  they  serve  several  useful 
purposes,  however,  to  those  sponsoring  them.  In  the 
first  place,  such  a  planned  Food  Festival  lends  itself  to 
exploitation  long  before  the  fall  shipments  of  fresh 
packed  garden  vegetables  and  fruits  have  been  un¬ 
loaded  in  their  entirety.  In  other  words,  because  of 
the  help  he  proposes  to  give  the  retailer  in  disposing 
of  his  goods  through  sales  contact  and  bulletins,  they 
are  more  constantly  kept  before  those  who  will  engage 
in  it  most  particularly.  Distributors  handling  the  line 
on  an  exclusive  basis  will  welcome  the  arrangement  of 
such  a  merchandising  event  inasmuch  as  it  will  serve 
as  a  useful  stimulant  to  the  more  complete  acceptance 
early  in  the  fall  of  goods  ordered  for  future  delivery  or 
for  holding  as  wanted  by  the  retail  customer. 

No  one  will  question  the  advisability  of  getting  com¬ 
plete  stocks  of  a  line  in  every  grocer’s  hands  at  an 
early  date  in  autumn.  As  soon  as  this  has  been  accom¬ 
plished,  the  dealer  should  become  interested  in  dis¬ 
playing  it  under  some  appropriate  caption  as  “Just 
arrived,  1940  pack  of  canned  foods”  or  “Fresh  in  cans. 
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buy  several  and  prove  it  yourself!”  Let  a  hundred 
retail  dealers  in  a  city  of  three  hundred  thousand 
population  stock,  display  and  push  all  in  one  week — 
the  products  of  any  canner  or  manufacturer  and  you 
may  reasonably  expect  that  retail  stocks  in  the  line 
will  start  to  grow  smaller.  Such  a  mass  merchandising 
event  will  attract  new  users  of  the  goods,  satisfied 
consumers  tell  others  and  before  the  canner  sponsoring 
the  movement  knows  it,  a  healthful  movement  from 
retail  stores  to  homes  has  been  started  early  in  the  fall. 
Of  course,  such  a  plan  will  require  that  the  canner 
supply  window  posters  and  store  hangers  if  he  can 
conveniently,  featuring  this  week  of  pressure  selling. 

Then  getting  particularly  to  the  folks  doing  the  most 
toward  selling  a  line  of  canned  foods,  our  friend  pro¬ 
poses  to  run  an  interior  display  contest  and  in  con¬ 
nection  with  it,  a  contest  for  sales  people.  Each 
display  should  be  accompanied  with  a  letter  of  not  over 
one  hundred  words  telling  why  the  writer  likes  to  sell 
Blank’s  Canned  Foods  or  how  he  has  been  able  to 
increase  their  sale. 

These  letters,  of  course,  become  the  property  of  the 
canner  putting  on  the  contest.  Ideas  gathered  from 
them  may  well  be  incorporated  in  future  advertising 
or  sales  material. 

This  contest  for  clerks  ought  to  be  delayed  until  the 
initial  advertising  campaign  in  the  fall  has  spent  a  con- 
siderabe  part  of  its  force  and  the  line  is  ready  for 
another  shot  in  the  arm.  This  point  is  usually  reached 
after  the  turn  of  the  year.  The  two  plans  together 
offer  a  constructive  platform  on  which  any  canner, 
irrespective  of  his  means  can  fit  his  merchandising 
activities  to  the  funds  in  his  merchandising  budget,  it 
is  well  adapted  to  development  in  a  market  or  two  or 
several.  The  details  of  the  interior  display  and  letter 
writing  contest  may  be  covered  in  a  folder  packed  in 
each  case  of  goods  thus  supplementing  any  personal 
selling  of  the  idea  that  may  be  engaged  in  by  the  sales 
force  and  brokers. 

Aside  from  any  ideas  gathered  and  disseminated  for 
the  more  intelligent  selling  of  the  line,  the  combination 
of  the  two  suggestions  offers  an  excuse  for  an  entire 
sales  force  to  mention  especially  during  all  the  fall  the 
plan  that  is  to  help  sell  more  of  Blank’s  Canned  Foods 
and  soon  after  this  has  ended,  the  sales  organization 
can  start  building  up  to  the  interior  display  and  idea 
conte.st.  The  more  dealers  and  retail  sellers  of  your 
merchandise  you  can  get  interested  in  your  line  and 
talking  about  it,  the  more  apt  they  are  to  mention  it 
whenever  a  housewife  says,  “Oh,  I  don’t  know  what  to 
serve  with  the  pork  roast  I  am  going  to  have  for  dinner 
Sunday,”  If  a  clerk  is  interested  in  winning  a  prize 
you  have  offered  he  is  bound  to  say,  “Well,  this  Blank’s 
So  and  So  fits  well  into  any  menu,”  and  another  new 
customer  is  started  consuming  your  products. 

I  can  .see  too,  after  the  letters  are  in  from  all  terri¬ 
tories,  a  splendid  opportunity  for  spreading  sugges¬ 
tions  as  to  how  a  line  of  canned  foods  may  be  sold 
readily  and  profitably.  Simply  select  the  twenty  be.st 
ideas  submitted,  have  the  collection  printed  or  mimeo¬ 
graphed  and  get  them  into  the  hands  of  retail  dealers 
and  clerks.  Thus  you  will  be  helping  train  sales  folks 
to  sell  more  of  your  goods  more  easily.  Your  sales  and 
profits  will  increase  as  you  do  this ! 


PRESENT  STATUS  OF  LABEL  REQUIREMENTS 

By  Marvin  P.  Verhiilst,  Secretary,  Wisconsin  Canners 
Association 

Because  of  the  considerable  confusion  in  many 
canners’  minds  regarding  the  status  of  the  Food, 
Drug  and  Cosmetics  Act  and  new  label  require¬ 
ments  thereunder,  we  believe  a  brief  re-statement  of 
the  situation  may  be  helpful. 

The  Food,  Drug  and  Cosmetics  Act  was  enacted  on 
June  25,  1938,  and  the  Secretary  of  Agriculture  was 
immediately  given  authority  to  issue  regulations,  to  hold 
hearings  under  it,  to  promulgate  standards  of  identity 
and  to  exempt,  from  the  statutory  labelling  require¬ 
ments  that  every  ingredient  be  declared,  those  foods  for 
which  it  was  desirable  to  set  up  standards  of  identity. 
The  substantive  provisions  of  the  Act  were  to  become 
effective  on  June  25,  1939. 

On  February  15,  1939,  the  Secretary  of  Agriculture 
isued  an  order  exempting  (among  others)  unmixed, 
immature  canned  vegetables  and  unmixed  fruits  from 
the  ingredient  declaration  requirement,  until  such  time 
as  standards  of  identity  should  be  formulated.  Up  to  this 
time,  no  standards  of  identity  for  canned  vegetables 
have  been  promulgated  except  for  tomatoes,  tomato 
juice,  tomato  puree  and  catsup. 

Shortly  before  June  25,  1939,  Congress  postponed  the 
effective  date  of  some  of  the  provisions  of  the  Act  to 
January  1,  1940.  Sixteen  subsections,  most  of  them 
relating  to  labelling,  were  affected  by  the  postponement, 
but  the  balance  of  the  Act  became  effective  June  25, 
1939,  as  originally  scheduled.  Congress  also  author¬ 
ized  the  Secretary  of  Agriculture  to  further  postpone 
the  effective  date  of  thirteen  out  of  the  sixteen  sub¬ 
sections,  to  July  1,  1940.  On  December  5,  1939,  the 
Secretary  of  Agriculture  exercised  this  authority  and 
postponed  to  July  1,  1940,  the  effective  date  of  the 
thirteen  subsections  but  subject  to  certain  conditions, 
namely:  The  further  postponement  would  relate  only 
to  stocks  of  labels  manufactured  prior  to  February  1, 
1939,  and  would  apply  only : 

1.  If  used  by  the  per.son  for  whom  manufactured  or 
his  successor,  and 

2.  If  the  quantity  on  hand  January  1,  1940,  exceeded 
10  per  cent  of  the  quantity  used  during  1939,  and 

3.  If  records  relating  to  the  foregoing  requirements 
are  kept,  and 

4.  If  such  records  will  be  available  for  inspection, 
and 

5.  If  the  labelling  is  not  mi.sleading,  and 

6.  If  it  complied  with  the  old  Food  and  Drug  Act. 
This  is  far  from  a  complete  postponement  of  the 
effective  date  of  the  labelling  provisions,  and  labels  on 
goods  shipped  in  interstate  commerce  after  January  1, 
1940,  must  be  scrutinized  carefully  to  see  (a)  whether 
they  comply  with  the  requirements  of  the  new  Food, 
Drug  and  Cosmetics  Act,  and  if  they  do  not,  to  see  (b) 
whether  the  conditions  applicable  to  the  further  post¬ 
ponement  have  been  complied  with. 

As  to  a  canner’s  own  labels,  he  can  readily  determine 
whether  the  conditions  have  been  complied  with.  As 
to  buyers’  labels  furnished  him,  the  canner  cannot 
know  without  making  inquiry  whether  they  were 
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CRCO  MODEL  F  BEAN  SNIPPER 
Increases  capacity  from  lOOVb  to  400%  without  increasing  labor  costs. 
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CRCO  PICKLE  SLICER  gives  a 
straight  cut  across  the  product  not  on  bias. 


CRCO  SANITARY  ROTARY  BLANCHER 
gives  positive  control  of  products. 


CRCO  EXTRACTORS 
operate  by  pressure  only,  eliminate  all  beating. 


In  addition  to  the  ten  items 
illustrated  on  this  page,  you  had 
your  first  view  of: 

THE  CRCO  CAN  WASHER 
THE  CRCO  BAUER  CON¬ 
TINUOUS  PRESS 
THE  CRCO  HYDRO  LIFT 
THE  CRCO  STEEL  VINER 
THE  CRCO  CASE  STACKER 
Make  CRCO  your  standard  on 
the  production  line. 


QUALITY  GRADER  HOOK-UP 
For  grading  peas  for  tenderness. 


CRCO  STEAM  PASTEURIZERS 
eliminate  all  danger  of  product  burning  on. 


CRCO  NUBBIN  GRADER 
for  cut  green  beans,  removes  all  seed  and  ends. 


a  more  sanitary 
method  of  moving 
chopped  tomatoes. 


CRCO  CHOP¬ 
PER  PUMP 
UNITS 


CRCO  DOUBLE  GRADER  size- 
grades  green  and  wax  beans  after  cutting. 


CRCO  SANITARY  PUMPS 
for  liquids  and  semi-liquids,  cost  less  to  run. 


Jas.  O.  Leavitt  &  Co. 
Ogden,  Utah 


A.  K.  Robins  &  Co. 
Baltimore,  Md. 


W.  D.  Chisholm 
Niagara  Falls,  Ont, 


Niagara  Falls,  N.  Y. 
Seattle,  Wash. 


Chicago,  Ill. 
Columbus,  Wis. 
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manufactured  prior  to  February  1,  1939,  and  whether 
conditions  1,  2,  3  and  4,  supra,  have  been  satisfied.  Yet 
the  canner  might  be  guilty  of  misbranding  and  of 
shipping  misbranded  food  in  interstate  commerce  even 
though  he  used  the  labels  furnished  him,  at  the  buyer’s 
direction.  To  protect  himself  so  far  as  possible  in  this 
situation,  the  canner  should  examine  buyer’s  labels 
furnished  him  to  see  whether  they  comply  with  the  new 
Food,  Drug  and  Cosmetics  Act.  If  they  do  not,  he 
should  obtain  a  letter  from  the  buyer  advising  him 
whether  the  labels  were  manufactured  prior  to 
February  1,  1939,  and  whether  conditions  1,  2,  3  and  4 
have  been  complied  with.  The  canner  should  be  able 
to  determine  for  himself  whether  the  buyer’s  label 
satisfies  conditions  5  and  6. 

And  Secretary  Frank  Shook  adds : 

In  view  of  the  fact  that  the  use  of  labels  printed 
prior  to  February  1,  1939,  is  permitted  only  under 
certain  conditions  it  will  become  necessary  for  a 
canner  in  order  to  protect  himself  in  the  use  of 
“Buyers”  labels  to  have  a  certificate  signed  by  the 
buyer  that  such  labels  as  he  furnishes  the  canners 
comply  with  the  regulation  permitting  their  use. 

The  form  which  you  should  have  a  buyer  sign  in 
all  cases  where  they  want  to  use  their  labels  should 
be  somewhat  as  follows : 

“This  is  to  certify  that  we  have  complied  with  the 
terms  of  the  regulation  temporarily  postponing  the 
effective  date  of  certain  of  the  labelling  provisions 
of  the  Federal  Food,  Drug  and  Cosmetics  Act  pro¬ 
mulgated  by  the  Acting  Secretary  of  Agriculture 
on  December  2,  1939,  and  published  in  the  Federal 
Register  of  December  5,  1939. 


Buyer.''’ 

Without  such  certificate  of  compliance  in  your 
possession  you  would  be  held  equally  guilty  for  any 
buyers’  labels  which  do  not  comply  with  the 
regulations. 

PATMAN  ASKS  TO  BE  "SHOWN” 

Representative  Wright  Patman  of  Texas  is  willing  to 
sponsor  changes  in  his  Act  if  retailers  can  prove  that 
it  needs  strengthening  or  amending,  he  stated  before 
the  luncheon  meeting  of  the  Association  of  Buying 
Offices,  Inc.,  at  New  York  last  week.  At  the  same  time 
he  asserted  his  belief  that  those  who  charge  the  law 
with  restricting  their  business  actually  have  themselves 
to  blame,  chiefly  because  of  their  failure  to  use  all  legal 
rights  under  the  measure  to  obtain  privileges  granted 
them  under  the  Act.  Criticism  of  the  law  was  directed 
during  the  meeting  at  section  2-A,  which  was  held  so 
indefinite  and  uncertain  as  to  handicap  the  small  re¬ 
tailer.  The  small  fellow,  it  was  charged,  was  being 
hamstrung  by  manufacturers  who  were  using  that  sec¬ 
tion  to  eliminate  dicounts. 

Earlier,  in  Washington,  Rep.  Patman  charged  that 
“at  least  7,000,000  to  8,000,000  people  are  unemployed” 
as  a  result  of  the  interstate  operation  of  chain  stores. 
He  urged  the  adoption  of  his  resolution  which  would 
“curb  and  restrict  these  twenty  New  York  chains.” 


GOVERNMENT  REPORT  ON  CANNING 
CROP  PRICES 

(The  following  excerpts  and  tables  are  taken  from 
a  compilation  of  mimeographed  reports  entitled  “The 
Agricultural  Outlook,  1940,”  prepared  by  the  Bureau 
of  Agricultural  Economics  of  the  U.  S.  Department  of 
Agriculture,  with  the  assistance  of  various  other 
governmental  agencies.  The  several  reports  from 
which  the  excerpts  and  tables  are  taken  bear  the 
release  date,  November  14,  1939). 

CANNING  CROPS  IN  GENERAL— “If  prices  at 
which  canners  offer  to  contract  acreage  maintain  their 
usual  relationship  to  wholesale  prices  of  the  canned 
products  during  December  and  January,  and  if  the 
present  trend  of  such  prices  continues  into  those 
months,  it  is  probable  that  the  contract  prices  received 
by  growers  for  their  1940  acreage  will  be  generally 
above  those  of  1939.” 

SWEET  CORN  FOR  MANUFACTURE— “Grower  . 
Prices — Prices  to  growers  averaged  $8.45  per  ton  for 
the  1939  crop,  as  compared  with  the  $10.25  per  ton 
average  for  the  10  years  from  1929-38  and  $9.98  per 
ton  in  1938.  Cash  income  from  sweet  com  for  manu¬ 
facture  in  the  past  has  shown  some  relationship  with 
planted  acreage,  with  the  greater  returns  going  to 
farmers  when  the  planted  acreage  was  increased.  If 
the  acreage  in  1940  is  increased,  the  returns  to  grow’ers 
will  probably  show  a  corresponding  gain.” 


SWEET  CORN 

Yield  Per  Acre 

Price  Per  Ton 

10  year 

Indi- 

10  year 

Indi- 

average 

cated 

average 

cated 

State 

1928-37 

1938 

1939 

1928-37 

1938 

1939 

Tons 

Dollars 

Maine  . 

.  3.4 

4.6 

3.6 

18.40 

14.80 

12.60 

New  Hampshire 

.  2.9 

4.4 

2.S 

17.90 

14.90 

14.00 

Vermont  . 

3.4 

2.3 

13.40 

11.10 

11.10 

New  York  . 

.  1.8 

3.0 

2.2 

13.00 

12.40 

10.90 

Pennsylvania  . 

.  1.6 

2.0 

1.8 

12.20 

11.60 

10.60 

Ohio  . 

.  1.8 

2.1 

2.1 

8.90 

8.80 

8.30 

Indiana  . 

.  1.6 

1.7 

2.2 

10.50 

10.60 

8.90 

Illinois  . 

.  2.0 

2.6 

2.9 

10.10 

9.50 

7.80 

Michifran  . 

.  1.1 

1.3 

1.1 

11.20 

10.70 

10.70 

Wisconsin  . 

.  2.2 

2.2 

2.1 

9.30 

9:40 

8.60 

Minnesota  . 

.  2.3 

3.1 

3.0 

8.70 

8.10 

6.70 

Iowa  . 

.  2.1 

2.5 

2.6 

7.90 

7.20 

6.30 

Nebraska  . 

.  1.4 

2.0 

2.1 

7.20 

7.00 

7.00 

Delaware  . 

.  2.2 

2.4 

2.2 

10.40 

9.20 

7.40 

Maryland  . 

.  1.6 

2.5 

2.0 

11.70 

11.20 

9.00 

Tennessee  . 

.  2.,') 

3.4 

3.0 

12.20 

12.00 

12.00 

WashinRton  . 

.  2.2 

2.9 

2.5 

11.80 

15.20 

13.40 

Oregon  . 

.  *1.6 

2.4 

2.1 

*14.00 

13.70 

13.70 

Other  States  t  .. 

.  2.2 

2.8 

2.1 

10.80 

9.69 

8.95 

Total  All  States 

.  1.99 

2.56 

2.47 

10.51 

9.98 

8.41 

*  Short-time  average. 

t  "Other  States 

’  include:  Colorado.  Idaho,  Kansas.  Montana.  New 

Jersey, 

Oklahoma,  South  Dakota,  Texas, 

Utah, 

Virginia 

and  Wyoming. 

SNAP  BEANS 

FOR  MANUFACTURE 

Yield  Per  Acre 

Price  Per  Ton 

10  year 

Indi- 

10  year 

Indi- 

average 

cated 

average 

cated 

State 

1928-37 

1938 

1939 

1928-37 

1938 

1939 

Short  Tons 

Dollars 

Maine  . 

.  2.6 

2.9 

2.5 

45.30 

45.00 

45.00 

New  York  . 

.  1.6 

1.9 

1.3 

58.60 

54.60 

48.00 

Pennsylvania  ... 

.  1.4 

1.5 

1.5 

43.80 

38.60 

34.00 

Indiana  . 

.  1.0 

1.4 

1.0 

46.50 

44.00 

44.00 

Michigan  . 

.  1.3 

1.3 

1.3 

46.90 

47.10 

41.40 

Wisconsin  . 

.  1.4 

1.4 

1.2 

53.10 

49.30 

49.00 

Delaware  . 

.  1.3 

1.3 

1.3 

41.30 

41.70 

41.70 

Maryland  . 

.  1.3 

1.7 

1.2 

45.10 

38.40 

35.30 

South  Carolina 

.  1.1 

1.0 

1.3 

36.20 

32.20 

32.20 

Tennessee  . 

.  1.2 

1.3 

1.4 

39.40 

35.60 

30.20 

Mississippi  . 

. 8 

.7 

.7 

39.80 

34.10 

32.40 

Arkansas  . 

.  1.0 

1.6 

1.0 

43.70 

38.30 

31.00 

Louisiana  . 

.9 

1.1 

37.90 

35.00 

35.00 
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SNAP  BEANS  (Continued) 

Yield  Per  Acre  Price  Per  Ton 


10  year  Indi-  10  year  Indi- 

average  cated  average  cated 

State  1928-37  1938  1939  1928-37  1938  1939 

Short  Tons  Dollars 

Colorado  .  2.6  2.6  2.2  47.00  42.70  42.70 

Utah  .  2.8  3.5  3.5  44.00  44.50  41.80 

Washington  .  3.7  4.5  3.8  48.40  48.00  46.10 

Oregon  .  4.6  5.3  4.9  55.60  48.80  46.40 

California  .  4.0  4.0  4.0  69.40  50.60  60.00 

Other  Stalest  .  1.2  1.2  1.4  44.27  41.62  41.30 

U.  S.  Total  .  1.46  1.74  1.52  49.26  44.87  42.00 

t  “Other  States”  include:  Florida,  Georgia,  Idaho,  Illinois,  Iowa,  Kentucky, 


Missouri,  Montana,  New  .Jersey,  North  Carolina,  Ohio,  Oklahoma,  Texas, 
Vermont,  Virginia  and  Wyoming. 

GREEN  PEAS  FOR  MANUFACTURE 

Yield  Per  Acre  Price  Per  Ton 

10  year  10  year 


average  average 


state 

1928-37  1938  1939 

Pounds  (shelled) 

1928-37 

1938 

Dollars 

1939 

Maine  . 

.  1,900 

1,520 

1,820 

58.10 

56.40 

54.00 

New  York  . 

.  1,2,50 

1,760 

1,210 

64.90 

57.70 

50.00 

Pennsylvania  . 

.  1,810 

2,520 

1,180 

64.20 

58.70 

49.90 

Ohio  . 

.  1,280 

1,300 

950 

41.80 

41.70 

41.90 

Indiana  . 

.  1.770 

1,740 

1,130 

42.30 

41.00 

38.10 

Illinois  . 

.  1,430 

1,370 

1,650 

50.10 

48.20 

49.50 

Michigan  . 

.  1,210 

1.760 

1,840 

47.10 

63.90 

39.40 

Wisconsin  . 

.  1,370 

1,940 

1,470 

53.60 

62.20 

48.90 

Minnesota  . 

.  1,510 

1,840 

1,820 

49.00 

50.30 

45.20 

Iowa  . 

.  1.660 

1,980 

1,320 

53.30 

62.70 

47.50 

Delaware  . 

.  1,530 

820 

710 

53.40 

64.00 

64.70 

Maryland  . 

.  1,670 

1,880 

1,290 

64.30 

52.90 

50.50 

Virginia  . 

.  1,850 

2,100 

1,080 

53.60 

55.20 

52.50 

Colorado  . 

.  1.740 

1,860 

1,620 

41.60 

42.40 

37.00 

Utah  . 

.  2,370 

2,900 

2..590 

51.40 

54.20 

37.50 

Washington  . 

.  2,240 

1,890 

2,140 

50.80 

53.40 

41.80 

Oregon  . 

.  *1,770 

1,690 

1,930 

*55.70 

50.70 

43.50 

California  . 

.  2,160 

1,480 

2,200 

49.50 

36.80 

40.80 

other  State's  t  . 

.  2,022 

2,045 

1,356 

52.04 

59.10 

53.68 

Total  All  States  . 

.  1,521 

1.877 

1,576 

51.93 

52.77 

46.33 

*  Short  time  average. 

t  “Other  States”  include:  Arkansas,  Idaho,  Kansas,  Montana,  Nebrasica,  New 
Jersey,  Oklahoma,  Tennessee,  Texas  and  Wyoming. 


The  Problems  of 

“SEPARATION” 
and  “BLACK  NECK” 

in  Catsup  Solved  with  an 
Indiana  Deaerator 


A  Complete 
Self-contained 
Unit 


O  Packers  oF  catsup  who  want 
to  avoid  "separation"  and  "black 
neck"  in  the  bottled  product 
and  enjoy  the  advantages  oF  hav¬ 
ing  a  better  product  oF  better 
appearance  should  learn  about 
the  Indiana  Deaerator.  This 
equipment,  proved  in  seasons  oF 
operation,  removes  all  the  air 
From  the  product.  ItoperatesIN 
the  production  line,  the  deae¬ 
rated  product  being  Filled  directly  From  it.  The 
equipment  and  its  method  oF  removing  air  From 
catsup  are  described  in  detail  in  a  special  bulletin 
which  will  be  mailed  without  obligation,  on  re¬ 
quest. 


Requires 
Small  Space 


Complete  Equipment  for  the 
Canning  Plant 

The  Langsenkamp  Line,  including  Kook-More 
Koils  and  complete  cooking  units.  Indiana  Pulpers, 
Finishers  and  Juice  Extractors,  Hot-Break  Systems 
and  many  other  items  oF  equipment  that  will  con¬ 
tribute  to  operating  eFFiciency  and  higher  quality 
production  is  described  in  new  catalog  now  ready 
to  mail.  Ask  For  copy. 

F.  H.  LANGSENKAMP  CO. 

"Efficiency  in  the  Canning  Plant" 

INDIANAPOLIS,  INDIANA 


Practically 
Automatic  in 
Operation 

Economical 
of  Both  Power 
and  Steam 

Installed  at  a 
Reasonable 
Cost 


LOSS  LEADER  SALES  SCORED  BY  CONFERENCE 

Loss  leader  selling  was  assailed  as  harmful  to  agri¬ 
culture,  labor  and  consumers  by  the  National  Food  and 
Grocery  Conference  Committee  at  Washington  last 
week  during  a  meeting  called  to  discuss  legislation 
against  such  practices.  Resolutions  expressed  sympathy 
with  efforts  seeking  the  removal  of  interstate  trade 
barriers;  urged  that  states  follow  the  Federal  govern¬ 
ment  in  enacting  pure  food  laws. 

Solution  to  below-cost  selling,  said  M.  L.  Toulme  of 
the  National-American  Wholesale  Grocers  Association, 
is  the  model  Unfair  Sales  Act.  Toulme  was  elected 
chairman  of  the  conference  group  to  succeed  National 
Tea’s  Fred  H.  Mossman.  A  statement  given  to  news¬ 
papermen  following  the  meeting  said  below-cost  sales 
by  retailers  aggravates  unemployment ;  harms  con¬ 
sumer  through  inordinate  markups  on  other  foods,  in¬ 
jures  farmer  by  reducing  his  crop  income. 

Review  of  court  decisions,  statement  continued, 
shows  that  model  bill,  where  it  has  been  enacted,  has 
been  upheld  as  to  its  constitutionality. 

Efforts  meanwhile  were  under  way  in  various  states 
to  place  Unfair  Sales  laws  before  legislature,  including 
New  York  where  Senator  Joseph  Esquirol  reintroduced 
last  year’s  measure  vetoed  by  Gov.  Lehman.  Sales 
below  cost  are  prohibited  in  20  states.  Applying  to 
wholesaler  and  retailer  these  laws  supplement  State 
unfair  trade  acts  which  provide  for  maintenance  of 
manufacturer’s  price  through  contracts  on  branded 
goods. 
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EXPORTS  and  STOCKS 

EARLY  BRITISH  WAR  DEMAND  FOR  CANNED 
VEGETABLES  “SPOTLIGHTS”  TOMATO  ITEMS 

By  Clarence  E.  Birgfeld 

Assistant  Chief,  Foodstuffs  Division,  Department  of 
Commerce 


Coincident  with  the  outbreak  of  hostilities  in 
Europe  there  was  a  sharp  relative  increase  in 
our  exports  to  England,  of  canned  tomatoes,  to¬ 
mato  juice  and  soups.  The  actual  quantities  exported 
in  September,  October  and  November,  1939  are  small 
when  compared  with  United  States  production,  or  even 
when  compared  with  Canadian  shipments  in  the  same 
period ;  but  when  compared  with  the  negligible  export 
volume  of  a  year  ago  or  any  recent  year  the  figures 
assume  an  importance — as  possible  augurs  of  future 
events — in  excess  of  their  actual  stature. 

July-November,  1939,  exports  of  baked  beans  to 
England  exceeded  those  of  the  same  1938  period  by 
one-sixth  owing  to  unusually  large  shipments  in 
November,  1939.  The  sporadic  nature  of  this  trade 
makes  it  difficult  to  draw  any  inferences  as  to  the 
future.  Conversely,  British  purchases  of  soups  started 
in  the  first  month  of  the  war  and  continued  steadily 
through  November  to  produce  a  July-November,  1939 
total  of  nearly  170,000  cases  compared  with  practically 
none  the  year  before. 


TABLE  1 

SEASONAL  EXPORTS  OF  CANNED  VEGETABLES  FROM 
THE  UNITED  STATES  TO  THE  UNITED  KINGDOM 


July-November, 

July-November, 

Product 

1938 

1939 

cases 

cases 

Soups  . 

300 

168,800 

Canned  Tomatoes . 

6,700 

27,400 

Tomato  Juice . 

6,500 

27,600 

Tomato  Paste,  Puree,  etc . 

83,100 

38,600 

Baked  Beans . 

46,100 

54,200 

Other  Canned  Vegetables . 

92,400 

55,600 

Total  Canned  Vegetables 

235,100 

372,200 

Note:  Figures  have  been  converted  from  pounds  to  cases  of 
24  No.  2  cans. 


Effective  November  14,  1939,  the  United  Kingdom 
prohibited  the  importation  of  most  canned  vegetables. 
Outstanding  exemptions  are  baked  beans  and  canned 
tomatoes  (including  tomato  juice,  which  are  not  subject 
to  any  import  restriction  other  than  foreign  exchange. 
It  is  believed  that  tomato  soup,  puree  and  paste  are 
included  in  this  exemption. 

Canadian  Situation  May  Be  Significant 

Canada  has  been  an  important  supplier  of  canned 
vegetables  to  England  in  recent  years.  Tomato  soup, 
canned  tomatoes  and  tomato  paste  or  puree  have  been 
and  are  at  this  time  the  principal  items  in  this  trade. 
September,  October  and  November  have  been  the 
largest  export  months  in  Canada’s  canned  vegetable 


export  trade,  which  is  highly  seasonal.  July-October, 
1939,  exports  to  England  were  three-fourths  larger 
than  those  of  July-October,  1938.  November  export 
figures  are  not  yet  available. 

In  the  following  chart,  showing  the  relationship  be¬ 
tween  Canadian  and  United  States  exports  of  canned 
vegetables  to  England  from  July  to  November  of  1938 
and  1939,  the  inability  to  include  soups  owing  to 
changes  in  methods  of  classification  by  Canada  accounts 
for  the  October  1939  bar  being  shorter  than  that  for 
October,  1938,  for  Canada. 


TABLE  2 

SEASONAL  EXPORTS  OF  CANNED  VEGETABLES  FROM 
CANADA  TO  THE  UNITED  KINGDOM 


July-October, 

July-October, 

Product 

1938 

1939 

Tomato  Paste,  Puree,  etc . 

310,500 

678,500 

cases 

cases 

Canned  Tomatoes . 

510,700 

557,300 

Tomato  Juice . 

* 

57,500 

Baked  Beans . 

97,400 

97,200 

Tomato  Soup . 

480,000t 

1,101,000 

Other  Canned  Vegetables . 

33,900 

35,100 

Total  Canned  Vegetables 

1,432,500 

2,435,400 

*Included  in  “other  canned  vegetables." 
tl938  figure  includes  all  soups  (probably  4/5ths  tomato). 
Note:  Figures  have  been  converted  from  pounds  to  cases  of 
24  No.  2  cans. 

Tomato  Supplies  Available  to  England  ' 

Italy,  Canada  and  Spain  have  been  the  traditional 
suppliers  of  tomato  products  to  the  British  market. 
The  movement  from  Spain  was  nearly  completely  dis¬ 
rupted  in  1937  and  1938,  because  of  that  country’s 
civil  war.  Hungary  sold  substantial  quantities  of 
canned  tomatoes  to  England  last  year. 

A  short  tomato  crop  in  the  Naples  District  of  Italy, 
resulted  in  a  1939  pack  of  peeled  tomatoes  and  sauce 
in  that  area  of  only  40  per  cent  of  the  1938  pack.  This 
district  accounts  for  about  four-fifths  of  the  canned 
peeled  tomatoes  and  about  two-fifths  of  the  tomato 
sauce  and  paste  produced  in  all  of  Italy.  There  was 
an  active  demand  in  November  from  England,  the 
Scandinavian  countries,  and  the  United  States  for  these 
products.  Canned  peeled  tomatoes  in  3  pound  cans,  24 
to  the  case,  were  quoted  in  Naples  on  November  15, 
1939,  at  $2.75  per  case  c.i.f.  New  York,  compared  with 
quotations  a  year  earlier  of  $1.90  to  $2.25. 

Canadian  stocks  from  1939  packs  also  are  much 
lighter  than  stocks  the  year  before,  not  only  for  canned 
tomatoes  and  tomato  products  but  for  all  canned  vege¬ 
tables.  October  1,  1939  figures  are  the  latest  available. 
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Canners  in  Canada  on  that  date  held  about  6,500,000 
cases  of  canned  vegetables  compared  with  10,600,000 
cases  on  October  1,  1938.  Nearly  one  million  cases  of 
canned  vegetables  were  shipped  from  Canada  in 
October,  1939. 

TABLE  3 

STOCKS  OF  CANNED  VEGETABLES  AND  SOUPS  HELD 
BY  CANNERS  IN  CANADA 


Variety 


October  1,  1938  October  1, 1939 


Tomatoes  . 

Tomato  Juice . 

Tomato  Paste,  Puree  and  Pulp 

Corn  . 

Peas  . 

Green  and  Wax  Beans . 

Baked  Beans . 

Soups  . 

Other  Canned  Vegetables . 

Total  . 


cases 

cases 

2,552,494 

1,407,254 

1,348,446 

746,579 

250,498 

312,335 

1,744,487 

1,267,164 

2,071,987 

1,070,936 

487,501 

368,707 

220,767 

108,586 

1,518,092 

943,101 

448,662 

274,196 

10,642,934 

6,498,858 

At  first  glance  it  might  appear,  from  the  data  on 
supply  and  early  war  demand  just  presented,  that 
export  prospects  for  the  United  States  tomato  products 
and  soups  are  good.  And  indeed  that  may  prove  to  be 
the  case.  On  the  other  hand,  the  possibility  that  these 
goods  are  going  into  stock  accumulations  rather  than 
consumption  should  not  be  overlooked. 


CANNERS  LEAGUE  ANNUAL  MEETING,  DEL 
MONTE,  MARCH  7,  8  AND  9 

Most  of  us  win  be  on  our  way  to  Chicago  in  the 
next  week  or  ten  days.  We  set  the  date  of  the 
annual  meeting  of  the  Canners  League  at  Del 
Monte  for  March  7,  8  and  9,  a  little  later  than  in  most 
previous  years,  to  make  certain  that  those  who  go  East 
will  have  ample  time  to  get  home  for  the  Canners 
League  meeting. 

'  We  are  giving  some  thought  to  the  program  but  have 
not  worked  out  any  inflexible  details  as  yet.  We  have 
our  lines  out  for  three  outstanding  speakers  who  have 
a  close  relationship  with  our  industry. 

As  to  the  Cutting  Bee,  we  expect  to  have  an  added 
feature  this  year.  Already  we  are  gathering  samples 
of  fruit  and  vegetables  packed  outside  the  State,  so 
that  each  of  us  will  have  an  opportunity  to  make  com¬ 
parisons.  We  hope  to  include  asparagus,  spinach, 
tomatoes,  pears  and  peaches  inthese  sample  packs  made 
outside  the  State. 

In  general  the  plan  is  for  the  program  to  follow  the 
same  timing  as  in  recent  previous  years  at  our  con¬ 
ventions.  The  first  business  session  will  be  Thursday 
night  and  the  next  business  session  will  be  Friday 
morning.  Friday  afternoon  will  be  devoted  to  recrea¬ 
tion,  including  the  first  flight  of  the  Golf  Tournament. 
The  last  business  session  will  be  Friday  evening.  The 
Cutting  Bee  will  be  held  Saturday  morning,  and  Satur¬ 
day  afternoon  will  be  devoted  to  recreation,  including 
the  second  Alight  of  the  Golf  Tournament.  The  cocktail 
party  and  banquet  are  set  for  Saturday  night.  Bridge 
and  other  entertainment  will  be  provided  for  the  wives 
and  families  of  our  members  and  guests,  with  a  com¬ 
mittee  of  women  handling  the  arrangements. 

Many  problems  are  in  front  of  us,  and  we  urge  you 
to  suggest  features  for  the  program  which  you  feel 
would  be  valuable  and  interesting. 


HfUamatic 

INSURANCE 


provides  instant  protection  for 

INCREASING 

or 

FLUCTUATING 

VALUES 


at  no  additional  cost 


LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 


YOURSELF  SOME 


MONEY  ™ 


LABELING  and  BOXING  COSTS 


use  KYLER  MACHINES 

for  speed,  neatness  and  trouble-free  operation. 

Ready  for  immediate  shipment 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturers 

Westminster,  Maryland,  U.S  A. 

DOMESTIC  DISTBIBUTORS — A.  K.  Robins  &  Company,  Inc.,  Baltimore, 
Md.;  Chisholm-Ryder  Company,  Inc.,  Niagara  Falls,  N.  Y.;  Berlin  Chap¬ 
man  Company,  Berlin,  Wis.;  Willard  Machinery  Company,  Los  Angeles, 
Calif.;  Duncan  Equipment  &  Supply  Co.,  Seattle,  Wash. 

CANADIAN  DISTRIBUTOR — ^The  Brown  Boggs  Foundry  &  Machine  Co., 
Ltd.,  Hamilton,  Canada. 

FOREIGN  DISTRIBUTOR — Ateliers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp,  Belgium,  manufacturers  for  Continental  Europe. 
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DISTRIBUTORS  ACTIVITY 

By  “OBSERVER” 

Special  Correspondent  of  "The  Canning  Trade” 


LIVING  COSTS  STILL  DECLINING 

COST  of  living  of  wage  earners  in  the  United 
States  declined  in  December  for  the  third  suc¬ 
cessive  month,  falling  one-half  of  1  per  cent 
between  November  and  December,  National  Industrial 
Conference  Board  states.  The  decline  was  caused  by 
decreases  in  food  prices  and  rentals.  All  other  items 
in  the  wage  earners  budget  were  unchanged. 

The  cost  of  living  in  December  was  .6  per  cent  below 
December,  1938 ;  15  per  cent  below  December,  1929,  but 
19  per  cent  above  the  low  point  of  1933. 

FOOD  STAMPS  IN  3  KANSAS  AREAS 

SECRETARY  of  Agriculture  Wallace,  last  week, 
announced  that  the  Food  Order  Stamp  Plan  for 
distributing  surplus  commodities  will  be  extended 
to  three  areas  in  Kansas.  The  areas  are:  Salina  and 
the  rest  of  the  Saline  County ;  Wichita  and  the  rest  of 
Sedgwick  County;  Topeka  and  the  rest  of  Shawnee 
County. 

WARNS  AGAINST  DECENTRALIZATION 

Retailers  were  warned  to  concern  themselves 
with  growing  decentralization  in  cities,  particu¬ 
larly  in  business  districts,  in  an  address  by  Walter 
S.  Schmidt,  president  of  the  Realty  Factors  of  America, 
given  at  New  York  recently.  This  movement,  the 
speaker  said,  has  been  going  on  for  some  ten  years,  and 
it  will  gain  momentum  unless  steps  are  taken  to  combat 
it.  An  ultimate  result  of  decentralization,  he  con¬ 
tended,  is  that  less  buying  is  done  in  business  districts. 
“Shoppers  prefer  to  purchase’  in  the  larger  stores,” 
Schmidt  stated,  “but  the  inconveniences  have  induced 
a  much  increased  use  of  outlying  smaller  shops.” 


WHOLESALE  BUSINESS  RUNNING  EVEN 


WHOLESALE  busine.ss  in  food  is  running  even 
with  last  year’s  in  the  metropolitan  centers,  but 
is  up  5  per  cent  or  more  in  rural  areas,  accord¬ 
ing  to  the  American  Institute  of  Food  Distribution. 
Dollar  volume  of  food  sales  from  retail  stores  is  running 
greater  than  a  year  ago,  the  report  stated. 

Preliminary  estimates  of  annual  sales  compiled  by 
the  U.  S.  Department  of  Commerce  show  that  the 
annual  retail  sales  of  independent  stores  in  34  .states 
increa.sed  6.5  per  cent  last  year  over  1938.  This  figure 
is  higher  than  some  private  e.stimates  made  previously. 
Sales  during  December,  1939,  showed  a  gain  of  38  per 
cent  over  December,  1938,  largely  as  the  result  of 
holiday  buying. 

The  estimated  dollar  value  of  1939  sales  as  reported 
by  20,799  independent  stores,  amounted  to  $2,496,723,- 
619,  compared  with  $2,345,529,750  in  1938.  Largest 


increases  were  reported  by  .stores  in  Alabama  (14.5 
per  cent),  and  Florida  (12.5  per  cent.) 

New  England  retail  stores  showed  sales  increases 
ranging  from  4.5  to  9.5  per  cent;  Middle  Atlantic, 
(Pennsylvania  reporting  only)  8  per  cent;  East  North 
Central  2.5  to  11.5  per  cent;  West  North  Central.  0.5 
to  6  per  cent;  South  Atlantic,  10.5  to  12.5  per  cent; 
East  South  Central  (Alabama  reporting  only),  14.5  per 
cent;  West  South  Central,  0.5  to  8  per  cent;  Mountain 
States  2.5  to  7  per  cent,  and  Pacific  Coast,  4  to  8  per 
cent  increase. 

A.  &  P.  BARS  MANUFACTURERS  WHO  USE 
BROKERS— ASKS  REVIEW  OF  COURT  DECREE 

The  following  statement  w'as  issued  from  the  offices  of  the 
Great  Atlantic  &  Pacific  Tea  Company  at  New  York: 
Caruthers  Ewing,  general  counsel  of  the  Great  Atlantic  & 
Pacific  Tea  Company  announced  today  (January  24,  1940)  that 
in  view  of  the  lower  court  decisions  on  the  Robinson-Patman  Act, 
the  A.  &  P.  felt  that  it  w’as  in  a  position  where  it  could  no  longer 
make  jjurchases  from  manufacturers  who  deal  with  brokers. 
Mr.  Ewing  said  that  the  company’s  position  was  taken  with  great 
reluctance.  “It  had  no  choice  in  the  matter,”  he  said.  “The 
Federal  Ti’ade  Commission  and  the  Court  forbade  it  from 
accepting  any  allowance  or  discount  which  in  whole  or  in  part 
represented  brokerage  being  currently  paid  by  sellers  on  sales 
to  others. 

“There  is  no  law  which  prevents  allowance  or  discount  due  to 
quantity  i)urchased,  absence  of  credit  risk,  and  many  savings 
to  the  seller  in  cost  of  .sale  but,  if  the  A.  &  P.  accepts  an 
allowance  or  discount,  an  inference  could  be  later  drawn  by  a 
court  that  this  discount  l  epresented  in  whole  or  in  part  brokerage 
being  currently  paid  on  sales  to  others. 

“It  was  undisputed  that  when  manufacturers,  through  inability 
to  dispose  of  their  products,  got  into  financial  difficulties,  the 
A.  &  P.  would  make  large  and  unneeded  purchases  to  help  them 
out.  Manufacturers  were  thus  enabled  to  escape  bankruptcy. 
The  inference  later  drawn  by  the  Commission  and  Court  was  that 
the  A.  &  P  was  not  rendering  a  service  to  the  financially  em- 
barrassed  manufacturer,  but  was  saving  him  from  bankruptcy 
in  order  to  keep  open  a  souice  of  supply  for  the  following  year. 

“By  avoiding  purchases  from  a  manuufacturer  who  currently 
pays  brokerage,  no  inference  can  be  drawn  that  a  permissible 
discount  repiesents  in  whole  or  in  i)art  brokerage  so  currently 
being  paid. 

“Since  the  Robinson-Patman  Act  went  into  effect  the  A.  &  P. 
has  paid  independent  brokers  upward  of  $8,000,000.00.  This  ex¬ 
cludes  any  idea  that  the  company  is  hostile  to  brokers.  Its 
decision  is  forced  on  it  by  the  Federal  Trade  Commission’s 
and  the  Court’s  construction  of  the  Act.” 

In  petitioning  the  Supieme  Court  for  reconsideration  of  its 
order  entered  on  January  2,  1940,  which  denied  review  of  lower 
court  rulings,  the  company  said,  in  part: 

“It  is  only  by  refusing  to  deal  with  a  manufacturer  who  uses 
brokers  that  the  A.  &  P.  can  escape  the  hazard  of  a  heavy 
penalty.  This  necessary  disinclination  to  deal  with  any  seller 
who  currently  pays  brokerage  on  sales  to  others  can  result  in 
disaster  to  ceitain  manufacturers. 

“They  have  a  profound  interest  in  this  Court  hearing  this 
action.  And  should  disaster  overtake  a  canner  in  a  certain 
territory,  that  territory  is  devastated  as  if  bombed.  The  truck 
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gardener,  the  farmer,  for  miles  around  the  cannery,  would  have 
no  market  for  his  products.  These  people  are  entitled  to  some 
consideration.  The  effect  of  this  ill-advised  order  can  be  very 
far-reaching. 

“As  the  order  is  worded  the  A.  &  P.  dare  not  take  a  chance 
on  a  subsequent  inference  being  drawn,  that  the  discount  allowed 
it  represented  in  ‘whole  or  in  pai’t  brokerage  currently  being 
paid  by  sellers’  on  sales  to  others  through  brokers. 

“That  the  A.  &  P.  dare  do  nothing  which  will  permit  an 
adverse  inference  is  justified  by  this  record,  which  shows  that 
when  manufacturers,  threatened  with  bankruptcy,  appealed  to 
the  A.  &  P.  field  buyers,  these  field  buyers  helped  and  saved 
them.  These  men  knew  that  the  failing  of  a  canner  in  a  certain 
territory  is  not  simply  one  concern  shutting  down.  It  means  the 
ruin  of  many  people.  The  manufacturer  and  the  field  buyer 
living  in  his  territory  were  on  friendly  terms  and  the  field  buyer 
knew  the  people  in  that  territory  and  the  havoc  the  bankruptcy 
of  the  canner  would  cause,  and  diligently  acted  to  avert 
calamity.” 

PENNA.  TOMATO  SEED  CERTIFICATION 

Pennsylvania  Department  of  Agriculture,  Harrisburg 
By  Bureau  of  Plant  Industry 

During  1939,  agents  of  the  Department  inspected 
295.5  acres  of  tomatoes  and  certified  256.5  acres 
for  seed  purposes  compared  with  234.0  acres  in¬ 
spected  and  196.75  acres  certified  in  1938.  Production 
in  1939,  was  17,158  pounds  of  certified  seed  compared 
with  7,854  pounds  in  1938.  Weather  and  growing  con¬ 
ditions  were  more  favorable  this  year  for  tomato  grow¬ 
ing  than  they  were  in  1938.  Production  this  year  was 
the  second  highest,  for  any  one  year,  since  this  work 
started  in  1930. 

Special  attention  was  given  during  the  inspection 
season  to  varietal  purity  and  uniformity  of  fruit.  Only 
those  fields  that  showed  fruit  with  uniform  external 
and  internal  characteristics  typical  for  the  variety, 
were  given  certification.  Under  the  inspection  require¬ 
ments,  certified  tomato  seed  producers  are  required  to 
follow  a  definite  seed  improvement  program.  Any  im¬ 
provement  in  the  stock  seed  attained  must  necessarily 
come  through  the  efforts  of  the  grower.  The  depart¬ 
ment’s  contribution  to  the  development  of  superior 
strains  of  tomatoes  is  brought  about  through  this  in¬ 
spection  work.  Inferior  stocks  and  strains  that  are 
rejected  by  this  department  are  discarded  by  the  seed 
grower.  This  continued  process  of  elimination  of  the 
poorer  stocks  has  resulted  in  the  building  up  of  strains 
that  are  not  only  typical  for  the  variety,  comparatively 
disease  free,  but  also  uniform  and  high  yielding. 

All  tomato  fields  entered  for  certification  are  inspec¬ 
ted  at  least  once  during  the  growing  season.  Most  of 
the  fields  however  are  given  two  inspections  and  some 
fields  three.  The  first  inspection  is  made  at  or  about 
the  time  of  the  first  picking  and  before  any  roguing  is 
done.  Type  of  fruit  is  more  characteristic  at  this  time 
than  later  in  the  season. 

The  seed  extracting  machinery  and  other  equipment 
are  also  examined  to  see  that  all  possibilities  of  mix¬ 
ture  or  contamination  by  disease  are  eliminated.  As 
soon  as  the  seed  has  been  extracted  it  is  properly 
labeled,  fermented,  washed  and  dried.  Before  certifi¬ 
cation  becomes  final,  however,  the  seed  is  germinated  in 
the  Seed  Laboratory  of  the  Department  of  Agriculture. 
Certified  tomato  seed  is  packed  in  containers  ranging 
up  to  one  pound  sizes.  These  containers,  when  delivered 
(please  turn  to  page  22) 


HEX-RO  CLEANER 

The  canner  using  Hex-Ro  to  remove  foreign  matter, 
such  as  pieces  of  pods,  vines,  etc,  from  vined  peas 
or  lima  beans  or  for  cleaning  whole  grain  corn  is 
assured  of  a  higher  quality  and  a ,  better  price  for 
the  canned  article. 

Ask  for  explainaiion 

THE  SINCLAIR -SCOTT  COMPANY 

“The  Original  Grader  Haute” 

BALTIMORE,  MARYLAND 


Plain. 

Varnished. 

Embossed. 

THE 

Simpson  &  doeller 

CO. 

PALTIMORE.MD. 


“Every 
Conner 
should 
have  a 


Remit¬ 

tance 

With 

Order 


The  Canned  Foods  Authority 
t  E  20  S.  GAY  STREET  M 


Size  6x9,  360pa9es,  Beautifully  Bound. 
Stamped  in  Gold. 
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Cucumber  or  Pickle  Seed 


N.  K.  &  Co.,  Pickling 

A  type  in  between  National  and  Chicago.  Good 
leaf  coverage,  high  yielding.  Pickles  slightly 
longer  and  thinner  than  National. 

Chicago  Pickling 

The  most  vigorous  growing,  with  largest  leaf. 
Vines  strong  and  robust.  The  best  general  use 
pickle. 

Two  Other  Popular 
N.  K.  &  Co.  Pickle  Items 


Onion 

White  Portugal 

Write  For  Our 
Spot  and  1940 
Seed  Crop  Prices 


Cauliflower 

Snowball 


N.  K.  &  Co.'s  Strain  National  Pickling 

National  Pickling 

N.  K.  &  Co.'s  Strain  of  this  well  known  variety  has  given 
outstandingly  good  results.  It  is  uniform,  vigorous  and 
high  yielding.  We  believe  it  is  one  of  best  strains  obtain¬ 
able  and  recommend  that  you  try  it.  It  has  given  excep¬ 
tionally  fine  satisfaction  ever  since  we  introduced  it. 


Northrup,  King  &  Co. 

Seed  Growers  and  Merchants  Since  1884 

Minneapolis,  Minn. 


Ask  For  Complete 
List  Of  Our 
Pickling  Items 


The  Sixth  Edition  of 


/!  Go4npleie 
6o44AA^  In 
Qanninxf 


A  complete,  practical  and  up-to-date  canners’  text¬ 
book,  answering  any  questions  that  may  arise  relative 
to  proper  methods  of  canning.  It  covers  every  phase 
of  processing  vegetables,  fruits,  fish,  meats,  soups, 
preserves,  jellies,  sauces,  etc. 


copy  of 
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Postage 
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THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Convention  Crowd  Poor  Place  to  Get  Information — Injury  By 
Freezing  to  Winter  Vegetables — The  U.  S.  D.  A.  Statement  on 
the  Freeze — Statistics  All  Favor  a  Steady  Increase  in  Strength 
— Selling  With  and  Without  Brokerage. 

IFFICULT — One  might  think  that  being  in  the 
midst  of  a  huge  crowd  of  canners  and  brokers, 
market  information  would  be  as  easily  obtain¬ 
able  as  air  on  the  Lake  Front.  But  in  truth  it  is  the 
old  story  that  the  one  in  the  midst  of  the  battle  can 
never  see  how  the  battle  is  going.  Moreover,  they, 
each  one,  came  to  find  out  something  about  the  market, 
and  when  asked,  that  is  usually  what  they  ask  you. 

As  we  mention  in  our  editorial,  a  glance  at  the  Con¬ 
vention,  there  was  a  good  total  of  business  done,  in 
comparatively  small  lots,  but  at  well  maintained  prices, 
and  all  hands,  both  buyers  and  sellers,  seem  confident 
of  the  market.  The  canners  have  held  this  long,  and 
they  intend  to  hold,  especially  in  view  of  the  frost 
stories  that  stirred  the  Convention,  and  caused  the 
wires  to  the  affected  sections — Texas  and  Florida — ^to 
burn.  The  winter  crops  of  vegetables  from  coast  to 
coast  have  been  hard  hit,  how  hard  it  is  too  early  to 
say,  but  it  will  mean  that  added  attention  will  be 
forced  upon  the  canned  products.  The  “excitables” 
rush  in  by  wire  and  otherwise,  stories  that  everything 
is  lost;  the  ultra  conservative,  on  the  other  hand, 
refuses  to  talk,  and  we  heard  both  as  results  of  ’phone 
talks  direct  from  the  sections  affected.  Here  is  the 
way  the  U.S.D.A.  Marketing  Service  reported  under 
date  of  the  24th,  received  the  25th : 

FREEZE  DAMAGE  REPORT 

The  cold  wave  which  moved  into  the  Southern  truck  crop 
areas  on  January  18  continues  with  temperatures  as  low  as 
23  to  25  degrees  in  the  Lower  Rio  Grande  Valley  of  Texas  on 
January  23.  Reports  received  today  from  field  statisticians  of 
the  Agricultural  Marketing  Service  summarize  the  situation 
as  follows: 

Florida  t,  mperatures  were  down  to  25  degrees  at  Hast¬ 
ings,  22  at  Gainesville,  and  32  at  Belle  Glade,  but  rising 
temperatures  and  gentle  rains  were  I'eported  January  23. 
North  Florida  cabbage  was  seriously  damaged  with  about 
40  per  cent  loss  of  tonnage.  Movement  will  be  light  and 
quality  poor  for  the  next  3  weeks.  Frost  in  the  Everglades 
on  the  morning  of  January  22  caused  loss  of  about  half  the 
green  peas  and  25-50  per  cent  of  the  snap  beans.  Future 
shipments  of  green  peas  from  State  will  be  reduced  about 
50  per  cent  and  snap  beans  10-15  per  cent.  Cabbage  in  the 
Everglades  was  not  damaged.  Fifteen  per  cent  of  the 
early  transplanted  green  peppers  at  Plant  City  were  killed. 
Trough  cucumbers  in  Sumter  County  were  badly  damaged 
but  will  be  replanted.  No  frost  damage  occurred  in  the 
lower  East  Coast  sections,  but  tender  foliage  was  injured 
by  cold  winds.  Damage  to  citrus  fruit  was  slight. 

Texas  vegetables  and  citrus  fruits  apparently  are  dam¬ 
aged  seriously  and  with  temperatures  still  below  freezing 
at  Brownsville  this  morning,  it  is  still  too  early  to  appraise 
the  extent  of  loss.  Snowfall  may  have  protected  crops  in 


the  Winter  Garden  area,  but  heavy  frost  the  morning  of 
January  23  followed  by  sunshine  was  particulaidy  damaging 
in  the  Lower  Rio  Grande  Valley.  Many  cabbage  heads  are 
split  and  beet  tops  show  effects  of  freezing.  Carrots  are 
less  injured.  Citrus  fruits  showed  ice  crystals.  Much 
grapefruit  is  definitely  ruined  for  fresh  shipment  and  is 
being  processed  as  rapidly  as  possible.  Valencia  oranges 
just  coming  into  production  show  less  damage  than  other 
citrus  fruits.  It  will  be  10  days  before  loss  of  fruit  can  be 
determined  and  2  or  3  days  after  the  weather  moderates 
before  the  extent  of  damage  to  vegetables  is  known.  Con¬ 
tinued  cold  is  predicted  for  another  24  hours. 

Alabama  cabbage  suffered  less  than  previously  reported. 
The  winter  crop  was  mostly  harvested  and  there  was  only 
20  per  cent  loss  of  spring  crop  plantings.  Not  yet  able  to 
determine  damage  to  satsuma  trees. 

Virginia  weather  has  not  moderated  enough  to  determine 
amount  of  damage  to  spinach,  but  loss  is  believed  to  be 
small.  Crop  is  now  covered  with  snow  and  no  shipments  are 
possible  until  the  weather  moderates. 

Just  about  the  time  that  report  was  released  heavy 
snow  storms  swept  down  on  Southern  States,  begin¬ 
ning  with  Maryland,  and  the  cold  weather  continued  in 
full  force. 

STATISTICS — Of  more  interest  are  some  of  the 
statistics  of  holdings,  etc.,  now  coming  out.  On  Janu¬ 
ary  1st  the  total  holdings  of  canned  peas  were  more 
than  6  million  cases  less  than  at  the  same  time  a  year 
before,  despite  a  falling  off  in  total  shipments  to  date, 
of  over  300,000  cases.  These  shipments  will  pick  up 
and  pass  last  year’s,  for  peas  are  selling  better. 

Then  that  unknown  item,  the  California  tomato 
pack  (you  know  they  usually  say  “excluding  Califor¬ 
nia”)  shows  total  unsold  actual  cases  of  regular  and  of 
Italian  type  tomatoes  to  be  but  581,867  cases,  of  the 
total  holdings  on  January  1st  ’40,  sold  and  unsold,  of 
1,613,982  cases  of  all  sizes.  So  evidently  long  headed 
buyers  have  spoken  for  a  good  supply  of  the  remaining 
stocks.  Out  in  the  rest  of  the  world,  to  reverse  the 
habit,  stocks  of  canned  tomatoes  on  hand  January  1st, 
are  only  about  ten  million  cases  to  furnish  the  world 
for  eight  full  months.  Statistically  canned  tomatoes 
ought  to  go  places  as  they  are  doing  on  the  Coast. 

The  next  matter  of  ruling  interest  is  in  regard  to 
the  final  decision  (we  say  final  because  we  doubt  that 
the  A.  &  P.  case  will  ever  be  reopened)  that  the  direct 
buyer  cannot  collect  brokerage,  and  the  further  most 
recent  ukase  of  the  big  chain  to  the  effect  that  they  will 
not  buy  from  any  producer  who  pays  brokerage.  Just 
how  to  proceed,  without  getting  into  trouble  puzzles 
many.  Our  idea  is :  No  direct  buyer  was  ever  entitled 
to  brokerage.  Now  then,  if  your  price  is  $1.00  per 
dozen,  and  the  direct  buyer  wants  it,  he  must  pay 
$1.00  per  dozen,  and  similarly  if  a  broker  effects  a  sale 
for  you  he  must  sell  at  $1.00  per  dozen,  and  he  has  a 
perfect  right  to  get  the  broker’s  wages  for  having 
made  the  sale,  upon  whatever  brokerage  rate  that  has 
been  customary.  The  price  remains  uniform,  and  the 
broker  merely  earns  his  wages. 
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NEW  YORK  MARKET 

By  “New  York  Stater” 

Sve'wl  Correspondent  of  “The  Canning  Trade” 

Freezing  Weather  and  Damage  to  Winter  Vegetables,  Citrus 
Fruits,  Etc. — Prices  Remain  Firm — Spinach  Probably  Hurt — 
Fish  Line  in  Limelight. 

New  York,  January  26,  1940. 

The  week — Freezing  temperatures  creeping  into 
the  vegetable  and  citrus  growing  sections  of  the 
South,  with  serious  threats  to  crops,  and  the  as¬ 
tounding  announcement  by  the  A.  &  P.  chain  that  it 
would  no  longer  do  business  with  firms  employing 
brokers,  were  developments  that  were  of  the  utmost 
importance  to  the  canner  this  week. 

An  accurate  idea  of  the  damage  done  by  the  freezes 
in  Texas,  Florida,  and  elsewhere  is  lacking,  but  some 
idea  is  provided  by  the  withdrawal  late  this  week  of  a 
number  of  grapefruit  products  packers  from  the  mar¬ 
ket.  It  is  not  believed  that  this  action  was  forced  by 
damage  to  the  fruit,  but  by  a  decision  to  wait  authentic 
figures  on  losses.  Vegetables  probably  have  suffered 
much  more  than  fruit.  Because  so  many  factors  are 
away  this  week  at  the  Chicago  convention  we  may  have 
to  wait  for  more  reliable  data. 

Prices  in  all  other  canned  foods  remained  firm,  de¬ 
spite  the  usual  underground  reports  that  buyers  at 
Chicago  were  “shopping  closely.”  Tri-States  vegetables 
are  understood  to  have  fared  well  in  business  booked  at 
the  convention,  and  although  some  contend  that  sales 
of  corn  and  tomatoes  have  been  made  at  minimum 
levels  we  will  probably  have  to  wait  for  market  action 
after  the  convention  to  confirm  such  reports.  Peas, 
of  course,  are  very  firm  and  no  canner  of  this  vegetable 
is  granting  concessions. 

TOMATOES — Barring  confirmation  of  reported 
business  at  inside  low  levels  at  the  convention  this 
week  in  Tri-States  standard  tomatoes  the  market  re¬ 
mained  firm  at  38  cents  to  39  cents  for  No.  Is,  60  cents 
to  61  cents  for  2s,  85  cents  for  2*  -js,  and  $2.70  for  10s, 
Maryland  plants.  It  was  argued  in  certain  quarters 
that  the  N.  C.  A.  statistics  may  not  result  in  higher 
prices  for  tomatoes  to  canners,  but  these  production 
figures,  21,009,401  cases  during  1939,  as  against  20,- 
252,969  cases  in  1938,  an  increase  of  3.8  per  cent,  do 
not  give  effect  to  the  satisfactory  movement  that  has 
taken  place  in  this  canned  vegetable  during  1939-1940 
compared  with  the  previous  season.  The  same  might 
be  said  for  tomato  juice,  shipments  of  which  during 
the  July  1  to  January  1  period  have  shown  a  marked 
increase,  or  5,647,000  cases  against  4,775,000  cases. 
Figures  issued  this  week  by  the  Canners  League  of 
California  also  disclose  a  better  position  for  tomato 
products  on  the  West  Coast  this  year. 

CORN — No  changes  were  brought  to  the  trade’s 
attention  this  week  and  interest  centered  on  business 
at  Chicago.  Tri-States  canners  probably  benefitted  as 
New  York  and  Maine  packers  have  very  little  to  offer 
from  1939  packs.  Prices  which  came  up  from  the 
Peninsula  named  standard  Evergreen  cream  style  at 


521/4  cents  for  No.  Is,  65  cents  for  2s,  and  $4  for  No. 
10s,  factory.  Whole  grain  Evergreen  is  75  cents  for 
2s,  with  fancy  Golden  Bantam  whole  grain  firm  at  90 
cents  for  2s,  and  $5.25  for  No.  10  tins.  The  recent 
N.  C.  A.  figures  showed  the  movement  of  corn  is 
holding  well  above  last  year’s  levels. 

SPINACH — Tentative  Texas  offerings  were  put  out 
at  95  cents  to  $1.00  per  dozen  on  21/^  tins  of  California 
spinach,  but  if  the  Texas  frost  damage  to  this  crop  is 
as  great  as  reported  the  West  Coast  sellers  may  revise 
their  ideas  upward.  Some  believe  that  the  Texas 
packers  will  get  little  if  any  spinach  this  year.  The 
Tri-States  pack  will  not  get  under  way  until  May.  No. 
10  tins  of  California  variety  are  quoted  at  $3.25  by 
some,  $3.40  by  other  packers,  while  the  quotations 
above  on  the  smaller  container  are  5  cents  under  the 
initial  offers  of  other  sellers  this  week.  No.  2V-»  tins 
of  the  old  pack  are  not  obtainable  below  $1.10  to  $1.15, 
Coast.  Tri-States  spinach  holdings  are  very  limited  at 
around  $1.00  for  2V4s  and  $3.50  for  No.  10s,  Baltimore. 

MIXED  VEGETABLES — Firmness  was  shown  this 
week  in  the  offerings  of  Maryland  packers,  with  No.  2 
standard  quality  goods  named  at  around  58  cents,  and 
No.  10  standard  at  $3.00,  factory. 

PEAS — Packers’  offerings  are  becoming  more  re¬ 
stricted  over  widening  areas.  December  shipments  of 
1,068,098  cases  reduced  January  1  canned  pea  holdings 
to  10,306,387  cases,  N.  C.  A.  figures  revealed.  These 
compare  with  16,372,000  cases  a  year  ago.  Concessions 
are  being  turned  down  by  packers  in  virtually  all  sec¬ 
tions,  as  far  as  can  be  learned,  with  Tri-States  sellers 
especially  firm  in  their  views.  Current  Maryland  offer¬ 
ings  on  4-sieve  or  ungraded  are  not  under  85  cents  for 
2s,  while  3-sieves  are  holding  at  90  cents,  and  2-sieves 
at  95  cents,  standard,  at  factory.  Extra  standard  are 
held  at  $1.10. 

GRAPEFRUIT  PRODUCTS — Packers  are  reported 
to  have  withdrawn  from  the  market  late  this  week 
pending  definite  news  on  crop  damage  resulting  from 
abnormally  low  temperatures.  Citrus  growers  in  the 
Rio  Grande  Valley  were  looking  to  price  increases  in 
the  meanwhile  to  compensate  them  for  the  part  of  the 
crop  that  was  destroyed.  Temperatures  in  the  Valley 
this  week  fell  to  as  low  as  21  above,  accompanied  by  a 
hard  freeze  and  heavy  frost.  Many  vegetables  were 
reported  wiped  out.  Indications  were  also  given  that 
Florida  packers  would  withdraw.  Prices  are  firm  at 
recently  advanced  levels. 

SALMON — While  interest  is  sustained  at  a  good 
level  the  expected  advances  were  not  made  this  week 
by  two  large  packers  for  their  advertised  brands,  and 
reds  were  still  named  at  $2.35  per  dozen  for  No.  1  tall. 
West  Coast.  This  price  is  on  a  par  with  the  prevailing 
level  on  private  label  goods. 

TUNA — Greater  strength  was  shown  by  this  item 
and  most  packers  are  now  asking  $5.75  for  standard 
yellowfin  V^s,  and  $5.50  for  standard  lightmeat 
f.  o.  b.  Coast.  Albacore  offers  are  not  plentiful  and  are 
generally  $6.50  per  case  of  i/4s.  Th‘e  seller  of  a  largely 
advertised  brand  of  solid  pack  yellowfin  has  raised  his 
price  25  cents  per  case  to  $6.50  per  case  for  1/2S,  f.  o.  b. 
Coast. 
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CHICAGO  MARKET 

By  “Illinois" 

Special  Correspondent  of  *‘The  Canning  Trade” 

What  is  Done  at  a  Convention — ^Tomato  Canners  the  Orphans — 
Optimistic  Pea  Canners,  Corn  Canners,  About  All  Other 
Canners — Buying  Fruits — Cutting  Wages  on  the 
Brokers. 

Chicago,  Ill.,  January  25,  1940. 

HE  BIG  CONVENTION — Meeting  and  greeting 
old  friends;  being  introduced  and  forming  new 
acquaintances ;  shaking  hands  with  numerous  men 
whose  names  you  never  remember;  talking  so  much 
your  voice  becomes  husky;  interviewing  a  number  of 
Big  Shots  who  impress  you  with  their  sincerity  of 
purpose;  discussing  conditions  with  a  number  of  key 
distributors  of  the  country ;  obtaining  real  information 
from  conferences  in  room  corners,  corridors  and  in  the 
lobby  of  the  Hotel,  reminiscing  with  an  old-timer  who 
talked  about  the  year  when  No.  21/2  standard  cling 
peaches  opened  at  $3.40  per  dozen;  getting  into  an 
argument  with  a  corn  and  pea  canner  about  the  size 
of  the  1940  acreage  that  will  or  should  be  planted; 
smoking  entirely  too  much ;  eating  irregularly ;  drink¬ 
ing  a  little  more  than  you  should,  and  working  (yes 
actually  working)  about  sixteen  hours  out  of  every 
twenty-four — with  that  as  the  record  of  the  last  five 
days  or  ever  since  the  big  Food  Convention  started — 
how  can  the  readers  of  this  column  expect  the  usual 
weekly  market  letter  from  this  reporter  ? 

Anyway,  the  consensus  of  opinion  seems  to  be  that 
it  was  an  altogether  good  meeting  and  that  there  was 
less  frivolity  and  more  real  hard  pan  work  done. 

TOMATOES — Most  tomato  canners  you  talked  to 
were  “down  in  the  dumps.”  They  just  don’t  seem  able 
to  figure  out  why  price  levels  are  so  low. 

One  feature  of  the  local  market  was  the  advertising 


that  a  wholesale  grocer  did  to  wit : 

No.  2  Extra  Standard  Tomatoes . $  .65 

No.  21/2  Extra  Standard  Tomatoes . 85 


This  wholesale  grocer  sold  tomatoes  at  this  price  to  the 
retail  trade. 

PEAS — Quite  in  contrast  to  a  year  ago,  pea  canners 
were  optimistic  and  felt  that  if  reasonable  judgement 
was  exercised  by  the  industry  at  large,  the  coming  sea¬ 
son,  that  the  market  ought  to  continue  in  good  shape 
for  another  twelve  months  and  more. 

Some  talk  went  the  rounds  as  to  the  No.  303  tins  and 
whether  that  size  container  would  be  packed  in  larger 
quantities  in  1940. 

CORN — The  word  doggedness  seems  to  be  the  proper 
one  to  apply  to  the  general  attitude  of  most  corn  can¬ 
ners.  The  feeling  was  that  the  spot  situation  would 
take  care  of  itself  and  that  it  was  only  a  case  of  wait¬ 
ing  until  spring  and  early  summer  demand  sets  in 
before  the  statistical  position  would  become  a  real  fac¬ 
tor  as  applied  to  prices.  One  large  buyer  whose  business 
is  mainly  that  of  government  bids,  made  quite  a  survey 
as  to  the  available  No.  10  tins. 

GREEN  AND  WAX  BEANS — Interest  centered  in 
the  newly  formed  Bean  Association.  With  winter  wea¬ 


ther  prevailing  throughout  the  Mississippi  Valley,  ex¬ 
tending  even  into  some  sections  of  the  southland, 
canned  beans  were  reported  to  be  moving  into  distri¬ 
butive  channels  much  heavier  with  resulting  firmness 
although  little  if  any  change  in  quotations  was  noted. 

EVAPORATED  MILK  —  At  the  Blackstone  Hotel, 
the  Milk  Evaporaters  held  forth.  Talk  about  a  bullish 
bunch,  they  sure  were  one.  From  the  way  they  all 
talked,  there  is  nothing  in  sight  but  a  stronger  and 
firmer  market. 

CALIFORNIA  FRUITS — This  column  does  not  and 
never  did  aspire  to  statistical  exactitude  but  if  we  were 
to  outline  the  pack  statistics  that  those  California  boys 
had  with  them,  you  would  be  all  confused.  Cling 
peaches  undoubtedly  are  in  good  shape  and  with  even 
normal  movement  the  next  five  or  six  months,  there 
will  be  little  or  no  carry-over — so  say  Authorities. 
Sales  have  been  much  better  since  the  dock  strike  was 
settled  and  intimation  has  it  that  there  will  soon  be  an 
advance  of  at  least  5  cents  possibly  10  cents  per  dozen. 
Apricots  are  cleaning  up  and  only  odds  and  ends  left. 

PACIFIC  NORTHWEST  —  As  everyone  knows, 
pears  are  in  good  shape  and  the  question  that  confronts 
the  Washington-Oregon  canners  is — will  they  be  able 
to  keep  the  price  of  fresh  pears  down  to  a  sufficiently 
low  level  in  1940  so  that  the  canned  product  will  not 
have  to  be  upped. 

All  berries  are  selling  out  nicely  and  prune  plums  at 
today’s  levels  (so  said  everyone)  were  a  real  buy. 

THE  FISH  LINE — The  salmon  contingent  was  full 
of  their  usual  pep  and  seemed  confident  a  strong  and 
high  market  was  confronting  the  trade.  The  Gulf 
canners  were  doubtful  about  the  shrimp  market. 
Southern  California  Tuna  canners  were  all  practically 
withdrawn. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE  — 
Strength  has  prevailed  in  Florida  where  higher  prices 
are  being  named.  Cold  weather  there  has  done  some 
damage. 

Most  Texas  juice  canners  have  completely  withdrawn 
from  the  market  as  the  temperature  in  the  Rio  Grande 
Valley  dropped  below  25  degrees  above  zero.  At  first 
it  was  thought  that  the  damage  was  far  more  severe 
than  it  proved.  There  are  very  few  if  any  sellers  from 
the  Texas  Valley  today. 

ROBINSON  -  PATMAN  FEDERAL  STATUTE  — 
Wherever  you  went,  in  every  group,  the  recent  decision 
of  the  U.  S.  Supreme  Court  in  the  A  &  P  Case  was 
talked  about.  So  much  was  said  and  so  much  ground 
covered  on  this  subject  that  many  of  the  essential  fea¬ 
tures  will  have  to  rest  for  previous  reports. 

KNOW  YOUR  BROKER — To  insure  healthier  mar¬ 
ket  conditions,  sell  your  goods  through  an  independent 
food  broker,  preferably  one  who  is  a  member  of  the 
National  Food  Brokers  Association. 

Many  canners  have  been  cutting  the  wages  of  their 
broker  salesmen.  Some  do  this  by  reducing  the  volume 
handled  by  the  salesmen  by  selling  direct  to  the  buyers. 
Others  cut  the  wages  of  their  salesmen  by  asking  them 
to  do  a  lot  of  extra  work  in  handling  small  lots.  Pay 
your  broker  salesmen  a  worthwhile  wage — a  reasonable 
rate  and — you  will  obtain  better  results. 


20 


THE  CANNING  TRADE 


January  29,  19^0 


CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  “The  Canning  Trade” 

Canners  and  Brokers  Away — Tomato  Holdings  Much  Lighter 
Than  Years  Ago — Light  Holdings  of  Salmon — Grapefruit 

Withdrawn — Tomatoes  Profit  by  the  Freeze — Sardines 
Wanted — Notes. 

San  Francisco,  January  25,  1940. 

A  WAY — Many  canners  and  brokers  are  in  attend- 
/■A  ance  at  the  Chicago  conventions  this  week  and 
/  \  local  offices  seem  understaffed  and  quiet.  No 

further  price  changes  are  noted  and  not  a  great  deal 
of  business  is  passing.  Sales  at  the  convention  are 
expected  to  be  on  a  firm  basis,  the  recently  released 
carry-over  figures  favoring  canners. 

PACK  FIGURES — Supplementing  the  carry-over 
figures  on  California  fruits,  asparagus  and  spinach 
brought  out  earlier  in  the  year  by  the  Canners  League 
of  California,  similar  figures  on  California  canned 
tomatoes  and  tomato  products  have  since  been  released. 
These  figures  cover  stocks  on  hand  both  sold  and  un¬ 
sold  as  of  January  1,  1940,  and  are  given  in  actual 
cases.  The  total  stock  of  tomatoes  on  hand,  sold  and 
unsold,  was  1,613,982  cases,  of  which  1,357,025  cases 
were  of  regular  type  tomatoes  and  256,  957  cases  were 
of  Italian  type  tomatoes.  Unsold  stocks  were  581,867 
cases,  of  which  558,804  cases  were  regular  type  toma¬ 
toes  and  23,063  of  Italian  type.  The  carry-over  of 
tomato  products,  excluding  tomato  paste,  was  3,160,749 
cases,  of  which  1,133,342  cases  were  of  tomato  juice, 
301,255  tomato  puree,  430,506  tomato  catsup,  1,120,121 
tomato  sauce  and  175,525  other  tomato  products.  Of 
this  total,  1,517,756  cases  were  unsold,  divided  as 
follows:  tomato  juice,  416,  393;  tomato  puree,  210,460; 
tomato  catsup,  246,637 ;  tomato  sauce,  507,885,  and 
other  tomato  products,  136,381. 

From  June  1,  1939,  to  the  end  of  the  year,  shipments 
of  canned  tomatoes  and  tomato  products  were  11  per 
cents  in  excess  of  those  of  the  previous  year,  or 
4,598,551  cases  against  4,133,374.  Sales  increased  9 
l)er  cent,  or  6,685,288  cases  against  6,090,848.  As  of 
January  1,  inventories  showed  a  decrease  of  11  per  cent 
in  point  of  on-hand  supplies  and  42  per  cent  in  point  of 
unsold  supplies,  compared  with  the  previous  year. 

SALMON — Stocks  of  canned  salmon  in  the  hands  of 
packers  at  the  end  of  1939,  were  much  smaller  than  at 
the  close  of  1938,  inventories  showing  a  falling  off  of 
623,484  cases.  On  hand  December  31,  were  2,140,931 
cases,  a  drop  of  115,106  cases  from  the  figures  of 
November  30.  At  the  close  of  the  year  there  were 
445,687  cases  of  pinks  on  hand,  compared  with 
1,028,526  a  year  ago.  Stocks  of  Alaska  reds  on  hand 
amounted  to  1,365,976  cases,  against  1,271,974  cases 
a  year  ago.  The  larger  inventory  will  doubtless  come 
in  handy,  since  this  is  the  year  of  the  light  run  of  red 
fi.sh  and  a  curtailment  program  has  already  been 
announced.  Since  the  first  of  the  year  canned  salmon 
has  been  getting  increased  attention  and  business  is 
showing  steady  gains.  Prices  remain  the  same  as  in 
recent  weeks,  but  offerings  at  less  than  $2.35  have 
become  fewer. 


DRIED  FRUITS — Figures  recently  released  indicate 
that  a  total  of  196,734,000  pounds  of  dried,  canned  and 
fresh  fruits  were  exported  to  foreign  countries  from 
the  San  Francisco  district  in  October,  of  last  year. 
Dried  fruits  were  in  first  place  with  a  total  of  111,- 
000,000  pounds,  valued  at  $5,404,641.  Canned  and  pre¬ 
served  fruits  were  in  second  place,  with  canned  fish  in 
eighth  place  in  the  export  list.  Good  gains  were  made 
over  the  showing  of  the  corresponding  month  a  year 
ago  and  suggest  the  reason  that  so  many  packers  and 
foreign  traders  are  urging  Congressional  extension  of 
the  Reciprocal  Trade  Act  which  expires  in  June. 

CHERRIES — Some  special  sales  efforts  are  being 
put  forward  on  cherries  in  an  effort  to  stimulate  the 
movement  of  this  fruit.  Cherries  have  not  moved  in 
keeping  with  most  other  fruits  and  out  of  a  total  pack 
of  468,788  cases  a  total  of  250,455  cases  remained  un¬ 
sold  the  first  of  the  year.  It  is  believed  that  little 
difficulty  will  be  had  in  boosting  sales  to  desired  levels. 
All  sizes  and  grades  are  available,  with  No.  10  Water 
probably  about  the  scarcest  item.  Fancy  No.  2V2S  sell 
at  $2.05  and  $2.10,  or  about  the  same  as  similar  sizes 
and  grades  in  apricots,  figs  and  pears. 

GRAPEFRUIT — As  a  direct  result  of  the  cold  wave 
which  has  engulfed  Florida  and  Texas,  prices  on  can¬ 
ned  grapefruit  and  grapefruit  juice  have  been  with¬ 
drawn  by  the  California  Packing  Corporation.  While 
no  serious  damage  has  been  done  to  date,  losses  may  be 
heavy  overnight,  greatly  curtailing  production. 

TOMATOES — A  greatly  improved  demand  for  to¬ 
matoes  and  tomato  products  is  believed  by  California 
tomato  packers  to  be  in  the  offing.  The  extremely  cold 
weather  that  has  been  prevailing  throughout  most  of 
the  United  States,  including  California  and  the 
Southern  States,  has  cut  down  on  the  available  supply 
of  fresh  vegetables  and  turned  the  attention  of  con¬ 
sumers  to  canned  tomatoes.  During  the  past  few  days 
there  have  been  heavy  shipments  made  of  goods  pur¬ 
chased  earlier  in  the  season. 

SARDINES — Exporters  are  complaining  of  inability 
to  secure  sardines  in  sufficient  quantities  to  meet  their 
requirements,  but  the  only  explanation  of  this  seems  to 
be  that  their  offers  are  too  low.  The  pack  in  the  San 
Francisco-Monterey  area  has  been  quite  a  satisfactory 
one  and  few  canners  here  are  sold  up.  Prices  are  being 
firmly  maintained,  however.  The  pack  in  the  southern 
part  of  the  State  is  behind  expectations  and  fish  there 
have  been  running  to  small  sizes,  so  care  has  been  taken 
not  to  make  commitments  too  far  in  advance. 

NOTES — Plans  for  the  annual  convention  of  the 
Canners  League  of  California,  to  be  held  at  Del  Monte, 
March  7,  8  and  9,  are  getting  well  under  way.  The 
Cutting  Bee,  always  such  an  important  feature  of  the 
gathering,  will  be  emphasized  strongly.  Instead  of  con¬ 
fining  it  to  the  packs  of  members,  samples  of  fruits  and 
vegetables  packed  outside  the  State  are  being  gathered. 
It  is  intended  to  show  outside  packs  of  asparagus,  spin¬ 
ach,  tomatoes,  pears  and  peaches,  in  addition  to  the 
regular  showing  of  California  fruits. 

Canners  Service,  Inc.,  has  been  incorporated  at 
Oakland,  Calif.,  with  a  capital  stock  of  $100,000,  by 
J.  W.  Henderson  and  Norman  J.  Gatzert.  C.  P.  Door, 
Kohl  Building,  San  Francisco,  and  former  secretary  of 
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the  Tomato  Paste  Division  of  the  Canners  League  of 
California,  is  the  legal  representative. 

Seaside  Fisheries  Company  has  been  incorporated  at 
Long  Beach,  Calif,,  with  a  capital  stock  of  $25,000.  The 
incorporators  are  Robert  Perkins,  E.  Richardson  and 
Dean  Perkins. 

I.  .0  Well,  of  La  Mirada  Olive  Oil  Co.,  Corning, 
Calif.,  has  been  made  a  director  of  the  California  Olive 
Association,  succeeding  E.  B.  de  Surville,  of  the  Sylmar 
Packing  Corp.,  Los  Angeles,  Calif. 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  "The  Canning  Trade” 

Coldest  Weather  in  Years — Operations  Stopped  and  Crops 
Hurt — Goods  All  Going  Out  and  None  Coming  In — Shrimp 
Canning  Season  Nearly  Over — Stocks  Light — Oyster  Operations 

Halted. 

Mobile,  Ala.,  January  25,  1940. 

LENTY  COLD — Everybody  everywhere  is  doing 
it — Shivering. 

This  section  has  been  visited  by  the  coldest 
weather  in  sixteen  years.  We  have  had  minimum  tem¬ 
peratures  of  14  and  17  degrees  above  zero  in  the  cities, 
and  still  lower  in  the  outskirts  and  in  the  country, 
which  has  threatened  the  citrus  and  vegetable  crops 
of  the  Southern  States,  valued  at  millions  of  dollars. 

The  damage  to  the  crops  has  not  yet  been  deter¬ 
mined,  but  it  is  feared  it  will  be  considerable. 

The  severe  cold  weather  has  practically  stopped  the 
production  of  sea  foods,  because  it  is  unusual  for  this 
part  of  the  country  and  we  are  not  prepared  for  it  like 
other  sections  of  the  country  that  get  it  regularly  every 
Winter  and  they  are  fixed  for  it. 

Our  normal  Winter  low  mercury  reading  is  seldom 
below  25  degrees  above  zero;  and  it  seldom  lasts 
longer  than  a  day  or  two,  whereas  the  present  cold  spell 
has  lasted  nearly  a  week. 

However,  we  note  from  reports  received  that  practi¬ 
cally  every  part  of  the  country  has  been  visited  by  this 
unusual  cold  wave,  and  if  misery  loves  company,  we 
have  plenty  of  company. 


SHRIMP — Very  few  shrimp  were  produced  last 
week  and  none  now,  due  to  severe  freezing  weather 
that  is  prevailing ;  hence  as  far  as  the  stock  of  shrimp 
in  the  warehouse  of  the  canners  at  present  is  concerned, 
it  is  all  going  out  and  nothing  coming  in,  with  poor 
prospects  of  the  stock  being  replenished  until  next 
August  when  the  Fall  shrimp  season  opens.  The  fac¬ 
tories  will  close  down  on  shrimp  in  a  few  weeks  and 
none  will  be  canned  until  next  Fall. 

The  price  of  canned  shrimp  is  $1.15  per  dozen  for 
No.  1  small ;  $1.20  for  No.  1  medium,  and  $1.25  for 
No.  1  large,  f.  o.  b.  factory. 

Very  light  stock  of  the  small  and  large  and  probably 
a  few  more  of  the  medium  than  the  other  two  grades. 

OYSTERS — The  blizzard  that  visited  this  coast  has 
tied  up  production  of  oysters  and  none  are  being 
canned  this  week. 

Severe  cold  weather,  such  as  we  are  having  now, 
freezes  the  oysters  when  taken  out  of  the  w^ater,  unless 
they  are  well  protected.  Our  boats  are  not  equipped 
to  handle  oysters  in  subfreezing  temperature,  therefore 
the  men  have  to  knock  off  when  these  blizzards  visit  us. 

While  mercury  drops  to  14  and  17  degrees  above 
zero  are  not  uncommon  in  the  North  and  does  not 
stop  production,  yet  our  humidity  here  is  so  great  that 
these  low  temperatures  are  unbearable  due  to  their 
penetrating  effect. 

The  price  of  canned  oysters  is  $1.05  per  dozen  for 
five  ounce  and  $2.10  for  ten  ounce,  f.  o.  b.  factory. 

PROCESSED  CRAB  MEAT — One  of  the  big  accom¬ 
plishments  in  the  sea  food  canning  industry  in  recent 
years  has  been  the  processing  of  the  blue  crab  meat, 
which  is  the  kind  available  on  the  Gulf  coast. 

Several  attempts  were  made  in  years  gone  by  to 
process  our  crab  meat,  but  due  to  the  delicate  texture 
of  it  and  other  causes,  it  could  not  be  made  to  retain 
its  color.  However,  through  long  research  work,  this 
discoloration  has  been  eliminated,  and  now  the 
processed  canned  crab  meat  is  just  as  attractive  look¬ 
ing  and  as  delicious  as  the  fresh  crab  meat  and  is 
meeting  with  ready  sale. 

The  price  of  6  ounces  processed  white  crab  meat  is 
$2.25  per  dozen  and  $1.85  for  the  claw,  f.  o.  b.  factory. 


CANNING  MACHINERY 

FOR  THE  * 

DISCRIMINATING  BUYER 

Complete  plants  for 
Peas,  Corn,  Stringless  Beans,  Tomatoes, 
Citrus  Fruits,  Sea  Foods,  etc. 

Write  For  Catalog. 

A.  K.  ROBINS  &  CO.,  Inc., 


HAMILTON 

Steam  Jacketed 

KETTLES 

— all  styles,  any  size — made  in  Stain¬ 
less  Steel.  Pure  N ickel.  Monel  Metal. 
Copper.  Aluminum. 

Nationally  known  for  their  quality 
of  materials,  construction  and  per¬ 
formance.  Built  by  an  organization 
that  has  made  kettles  for  more  than 
66  years. 

Let  us  quote  and  send  you  bulletin 
of  size  and  type  kettle  and  kind  of 
metal  you  are  interested  in. 


I 


Hamilton  Kettle  Works  Company 

HAMILTON,  OHIO 
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TEXAS  RIO  GRANDE  VALLEY  MARKET 

By  “Rio  Grande” 

Special  Correspondent  of  “The  Canning  Trade” 

The  Freeze — Still  Too  Early  to  Accurately  State  Damage — 
Crops  That  Have  Been  Frozen — Estimates  of  Citrus  Injury. 

Mission,  Texas,  January  24,  1940. 

Freeze — Perhaps  the  most  useless  factor  in  the 
American  Economic  System  is  a  man  earning  less 
than  $25.00  a  week.  He  cannot  own  a  car,  properly 
support  a  family,  is  of  little  use  to  even  himself.  But 
worst  of  all  in  the  South  last  week  he  could  not  own 
even  an  overcoat.  And  for  surely  he  needed  one! 
Within  12  hours  on  January  18th  in  South  Texas  the 
temperature  dropped  50  degrees.  Six  days  later  it  was 
still  freezing,  and  on  January  22nd  the  worst  freeze 
of  all  occurred.  It  also  rained,  the  rain  changed  to 
sleet  and  a  faint  snow.  That  night  the  skies  cleared 
to  permit  a  little  frost  to  have  its  say.  In  fact,  the 
frost  looked  like  a  blanket  of  snow.  Not  since  1925 
has  there  been  such  a  situation  of  weather. 

Fortunately,  the  freeze  came  at  a  time  when  spring 
planting  could  still  be  accomplished.  For  good,  it  killed 
insect  life,  no  doubt  did  serious  damage  to  the  boll 
weevil  so  menacing  to  cotton  yet  to  come.  It  damaged 
cabbage,  carrots  and  beets,  but  not  extensively,  wiped 
out  completely  spring  crops  such  as  tomatoes,  peppers, 
already  taking  a  firm  stand.  It  also  is  said  to  have 
played  havoc  with  the  grapefruit  crop.  No  one  as  yet 
knows.  Some  say  10  per  cent.  Others  venture  35  per 
cent,  some  50  per  cent.  The  damage  is  yet  to  be  deter¬ 
mined.  The  fruit  is  supposed  to  have  frozen  and  when 
it  thaws  it  will  be  mush.  But  how  much  was  frozen 
is  an  intangible  element  yet  to  reveal  itself. 

Freezes,  however,  are  nothing  more  than  volume 
proration  brought  to  a  successful  conclusion.  If  only 
25  per  cent  of  the  crop  is  lost,  then  the  freeze  accom¬ 
plished  only  what  men  could  not:  adjust  the  economics 
of  grapefruit  supply  and  demand.  Government  esti¬ 
mates  of  this  season’s  crop  was  13,500,000  boxes.  This 
figure  has  since,  and  before  the  freeze,  been  reduced  to 
12,000,000  boxes,  by  e.stimate.  Admittedly,  the  prices 
being  paid  for  those  12,000,000  boxes  was  bankrupting 
the  industry.  The  freeze  was  no  doubt  a  hard  blow,  a 
terrific  blow  to  many  a  man.  And  most  profound  sym¬ 
pathies  to  them.  But  while  a  freeze  or  a  war  is  a  thing 
men  like  to  talk  about  for  the  drama  and  destruction 
involved,  it  can  sometimes  develop  that,  in  the  instance 
of  a  freeze,  it  makes  more  sense  than  all  the  price 
fixing,  volume  control,  proration  programs  ever  devised. 
There  has  been  lots  of  talk  going  on  down  here  for 
sometime,  resulting  only  in  confusion  and  financial 
disaster.  Perhaps  this  freeze  will  give  an  even  tenor 
to  all  voices,  with  all  ultimate  ends  achieved,  especially 
a  living  price  for  the  fruit  yet  to  be  shipped. 

Will  give  you  what  might  prove  some  revised  prices 
next  week.  (Turbulent  Alley  has  taken  on  a  new 
turbulence.) 


PENNA.  TOMATO  SEED  CERTIFICATION 

(Continued  from  page  15) 

to  the  customer,  carry  the  pink  certification  sticker  of 
the  Department.  These  stickers  are  attached  in  such 
a  manner  that  they  must  be  broken  to  open  the  con¬ 
tainer.  This  is  done  to  avoid  tampering  and  to  assure 
the  ultimate  buyer  of  genuine  certified  stock  even 
though  the  seed  might  pass  through  several  hands 
before  it  reaches  the  planter. 

During  1939,  six  variety  groups  were  certified  out  of 
10  listed  in  the  inspection  requirements.  Names  of 
strains  or  varietal  selections,  may  be  placed  on  the  pack¬ 
age  or  container  of  certified  seed,  provided  such  strains 
or  selections  were  entered  for  certification  with  the 
group  under  which  they  appear  in  the  inspection 
regulations. 

TOMATO  SEED  CERTIFICATION  1935-1939 


1935  1936  1937  1938  1939 

Acres  Entcrod  .  405.75  410.00  240.22  234.00  295.5 

Acres  Rejected  .  85.00  106.00  32.27  37.25  39.0 

Acres  Certified  .  320.75  304.00  207.95  196.75  256.5 

Pounds  Certifieil . 16,584.00  26,414.00  11,203.00  7,854.00  17,158.0 

VARIETIES,  ACRES  AND  POUNDS  OF  SEED  CERTIFIED  1939 

Acres  Pounds 

Certified  Certified 

Bonny  Best  .  6,5  275 

Grothens  .  33.0  1,748 

MarKlobe  .  95.0  7,123 

Pritchard  .  13.0  1,010 

RutKcrs  . 108.0  6,892 

Pink  Globe  .  1.0  110 


Totals  . 256.5  17,158 


CALENDAR  OF  EVENTS 

FEBRUARY  6-7,  1940 — Thirteenth  Annual  Indiana  Canners’ 
and  Fieldmen’s  Conference,  Purdue  University,  Lafayette,  Ind. 

FEBRUARY  5-17,  1940 — Nineteenth  Annual  Canners’  and 
Frozen  Food  Packers’  School,  Oregon  State  College,  Corvallis, 
Oregon. 

FEBRUARY  8-9,  1940 — Ozark  Canners  Association,  annual 
meeting.  Hotel  Connor,  Joplin,  Missouri. 

FEBRUARY  12-13,  1940 — Tennessee-Kentucky  Canners  Asso¬ 
ciation,  Annual  Meeting,  Andrew  Johnson  Hotel,  Knoxville, 
Tennessee. 

FEBRUARY  9-17,  1940 — National  Canned  Salmon  Week. 

FEBRUARY  15-22,  1940 — National  Cherry  Week. 

FEBRUARY  20-22,  1940 — Pickle  and  Kraut  Packers’  Technical 
Conference,  Michigan  State  College,  East  Lansing,  Michigan. 

CANCO’S  MR.  STURDY  SPEAKS 

January  29 — New  London,  Wisconsin,  Combined  Meetings  of 
Lions  and  Rotary  Clubs. 

January  29 — New  London,  Wisconsin,  High  School. 

January  30 — St.  Paul,  Minnesota,  Twin  City  Wholesale 
Grocery  Co. 

February  1 — New  Bedford,  Massachusetts,  Retail  Grocers 
Association. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F,  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


ASPARAGUS 

White  Coloasal,  No.  2^...... . .  . . 

Large,  No.  2^>..............„ . . . 

Medium,  No.  2^ . .  . 

Green  Mam.,  No.  2  ro.  cant......  2.36 

Medium,  No.  1  taU........~..»»>  . 

Large,  No.  2..„„ . .  . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq...................« . 

Green  Mam.,  No.  1  sq . . . 

Small,  No.  1  sq. . . . 

Green  Tips,  60/80,  28.._......«..>  2.00 

Green  Tips.  40/60,  2s................  2.30 

Green  Cuts  and  Tips.  2b........«_  1.66 

Green  Cuts  and  Tips,  lOs _ _  7.60 

Green  Cuts.  2s . 1.00 


Eastern 
Low  High 


2.10 

2.60 


Central 
Low  High 


2.60  2.60 


2.10 

2.30 

1.66 

7.60 


2.16 

2.36 

1.76 


West  Coast 
Low  High 


2.60 

2.60 

2.60 

2.40 


2.36 

2.60 


2.60 

2.65 

2.60 

2.60 


2.46 

2.60 


2.40  2.45 


STRINGLESS  BEANS 


Ehc.  Std.  Whole  Wax.  No.  2 — 

No.  10  . . . 

Std.  Whole  Wax,  No.  2............ 


Fancy  French  Cut  Green,  No.  2 

.90 

1.00 

1.10  . 

1.00 

1.10 

No.  10  . . 

4.76 

5.00 

4.76 

6.00 

Ehr.  Std.  Cut  Green,  No.  2....„_ 

.80 

.77%  .80 

.85 

1.00 

No.  10  . . 

3.25 

3.40 

3.60  3.76 

Std.  Cut  Green,  Na  2 . . 

.75 

.67%  .76 

.75 

.80 

No.  10  . . . 

3.25 

3.00  3.35 

3.25 

3.75 

Fancy  Whole  Green,  No.  2 . 

1.00 

1.45 

.  1.60 

1.00 

1.35 

No.  10  . . . 

6.00 

5.50 

5.00  5.60 

4.85 

5.50 

Ex.  Std.  Whole  Green,  No.  2..„ 

.95 

1.10 

1.20 

1.20 

No.  10  . . . . 

4.76 

4.76 

6.00 

6.26 

.90 

.95 

. 95 

No.  10  _ '. . . 

4.60 

5.60 

.  5.60 

Ex.  Std.  Cut  Wax,  No.  2......... 

.76 

.87% 

.77%  .80 

No.  10  . 

3.75 

3.75  4.50 

Std.  Cut  Wax,  No.  2 . . 

.70 

.77% 

.75  . 

No.  10  . . . 

3.55 

3.75 

3.50  . 

Fancy  Whole  Wax,  No.  2 _ 

1.20 

1.06  1.20 

No.  10  . . 

6.00 

5.10 

4.76  6.00 

Red  Kidney,  Std.,  No. 

2 

.70 

.80 

.70 

.75 

No.  10  .^..... . . . 

3.25 

4.00 

3.25 

3.50 

LIMA  BEANS 

No.  2  Tiny  Green . 

TMft  1A  . . 

1.36 

7.26 

1.25 

1.20 

6.75 

.80 

4.60 

1.52  Vj 
7.60 

1.35 

1.50 

1.60 

1.26 

1.20 

1.10 

1.30 

1.26 

1.25 

No.  10  . . . 

6.00 

.92% 

4.76 

.90 

.90 

.90 

No.  10  . . 

.67% 

3.85 

.65 

.80 

4.00 

.72% 

.80 

.90 

.96 

Vft  1A  . 

.70 

BEETS 

Whnla,  No.  2 _ _ 

.80 

1.10 

.85 

1.35 

1.05 

Nn  '«%  . 

.90 

1.20 

.90 

1.60 

Na  id" _ _  _ 

3.26 

4.00 

3.26 

6.00 

.72% 

.80 

.65 

.70 

Nff  \l\  .  . 

3.06 

3.10 

2.76 

3.00 

.76 

.67% 

.72% 

3.00 

.72% 

.80 

.95 

3.26 

3.25 

No.  2 _ 

.70 

.86 

.90 

No  *%  — .  -  - 

1.10 

Na  id"..^. ...  - 

3.60 

3.76 

3.36 

Fancy  Sliced,  No.  2....* 
Na.  10  _ 

.80 

.90 

.70 

.72% 

3.25 

3.60 

4.50 

3.00 

3.60 

CARROTS 

Std.  Sliead,  No.  2 - 

Na.  10  . 

— 

.80 

3.76 

4.50 

Std.  Diced,  No.  2 _ 

N«  10  _ _  _ 

— 

— 

.77% 

3.36 

.85 

4.00 

.76 

3.25 

.65 

.70 

PEAS  AND  CARROTS 

Std.  No.  2 _ 

.70 

.80 

Paney  Na  2............... 

_ 

_ 

1.02%  1.16 

1.05 

1.20 

1.10 

1.25 

CANNED  VEGETABLES— Continaed 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 . . 

No.  10  _ 

Ex.  Std.  No.  2 _ 

No.  10  _ 

Std.  No.  2 _ 

No.  10 _ _ _ 

White,  Fancy  No.  2 . . 

No.  10 . 

Ex.  St.  No.  2 . 

No.  10 _ 

Std.  No.  2 _  _ 

Na  10 _ 

Shoepeg,  Fancy  No.  2..>_...»-_ 

No.  10 _ 

Ex.  Std.  No.  2 _ 

Std.  No.  2!rZZ!!!T~IZT."ZI 
CORN — Creamstyle 

Yellow,  Fancy  No.  2 _ _ _ 

No.  10  _ _ 

Ex.  Std.  No.  2 . . 

No.  10 . . . 

Std.  No.  2 _ .... 

No.  10  . . 

White,  Fancy  No.  2.................. 

No.  10  . . . . 

Ex.  Std.  No.  2 _ 

No.  10  _ _ _ _ _ 

Std.  No.  2 _ 

No.  10  _ 

HOMINY 

Std.  Split,  No.  1,  Tall _ _ _ .... 

No.  2%  _ 

No.  10 . . . 

MIXED  VEGETABLES 

Fey.,  No.  2... . . . . 

No.  10  _ 

S^,  No.  2 _ _ 

PEAS 


No.  2  Fancy  Sweets,  28.......... 

No.  2  Fancy  Sweets,  3s.... _ ... 

No.  2  Fancy  Sweets,  4s _ ..... 

No.  2  Fancy  Sweets,  68 . . 

No.  2  Ex.  Std.  Sweets,  2s..«... 

No.  2  Ex.  Std.  Sweets,  Ss . . 

No.  2  Ex.  Std.  Sweets,  48.......... 

No.  2  Ex.  Std.  Sweets,  5s......_~ 

No.  2  Std.  Sweets,  2s . . 

No.  2  Std.  Sweets,  38 . - 

No.  2  Std.  Sweets,  ts.............. 

No.  2  Std.  Sweets,  68 . . 

No.  10  Std.  Sweets,  2s.............. 

No.  10  Std.  Sweets,  38 . . 

No.  10  Std.  Sweets,  4s . . 

No.  10  Std.  Sweets,  68 . . 

No.  2  Fey.  Alaska,  la . . 

No.  2  Fey.  Alaska,  28 . . 

No.  2  Fey.  Alaskas,  38..........» 

No.  2  Ex.  Std.  Alaskas,  Is... 
No.  2  Ehc.  Std.  Alaskas,  2s.... 

No.  2  Ex.  Std.  Alaskas.  Ss — . 
No.  2  Ex.  Std.  Alaskas,  4s — 
No.  2  Ex.  Std.  Alaskas,  6s.... 

No.  10  Ex.  Std.  Alaskas.  Is... 
No.  10  Ex.  Std.  Alaskas,  2s.... 

No.  10  Ex.  Std.  Alaskas.  Ss... 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  Ss. . . 

No.  2  Std.  Alaskas.  4s . 

No.  2  Std.  Alaskas,  6s... . 

No.  10  Std.  Alaskas,  Is _ ..... 

No.  10  Std.  Alaskas,  2s........ 

No.  10  Std.  Alaskas.  Ss . . 

No.  10  Std.  Alaskas,  4s........... 

No.  10  Std.  Alukas,  6s — - - 

Na  2  Ungraded... . ..... 

Soaked,  2b  . . . 

Blackeye,  28,  S^k^ . . 

10s  . . 

PUMPKIN 


Fancy,  No.  2 . . . 

No.  2%  _ 

No.  S  _ 

No.  10  . . . 

SAUER  KRAUT 

Fancy,  No.  2 . . 

No.  2% _ 

Na  S  _ 

No.  10  . . 

SPINACH 


No.  2  . . . . . . 

No.  2% _ 

SUCCOTASH 

Std.  No.  2.  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Cora,  F*.  Limas. 
Triple,  Na  2 _ ........ _ _ ... 


Elastera 
Low  High 


.96  1.16 

6.30  6.60 

.86  1.00 

4.76  6.00 

.70  _ 

4.00  . 

1.00  1.06 
6.00  6.26 
.80  1.00 

4.60  _ 

.76  . 

4.00  4.60 

1.00  1.16 
6.26  6.00 
.90  1.06 

6.26  6.60 
.85  .86 


.86  .96 

4.60  4.76 

.80  .86 

4.26  4.50 

.72%  .77% 


.85  1.00 

.  6.00 

.77%  .90 
4.26  6.00 

.70  .80 

4.00  4.26 


.76  .86 

.  2.76 


.80  .90 

4.00  4.60 

.62%  .66 
3.26  4.00 


1.35 

1.25 

1.16 


1.10  . 

1.07%  . 

.90  1.02% 

.87%  . 

.96  _ 

.90  . 

.85  . 


4.00 


1.50  1.65 

1.26  . 

1.06  . 

.  1.46 

1.10  1.16 

1.00  1.00 

.95  .95 

.90  _ 


5.25  6.76 

1.00  . 

.90  . 

.87%  . 

.87%  . 


6.26  6.50 

6.00  6.36 

4.85  . 


.86  . 

.56%  .60 

2.75  3.00 

.62%  .66 
2.65  3.25 


Central 


Low 

High 

.90 

1.02% 

4.86 

6.26 

.86 

.96 

4.60 

4.76 

.86 

4.60 

.90 

1.07% 

6.00 

6.60 

4.60 

— 

4.26 

.97%  1.00 

6.00 

6.00 

.86 

1.00 

4.25 

4.50 

.76 

.90 

3.75 

4.25 

.70 

.85 

3.40 

4.00 

.85 

.90 

4.00 

4.60 

.76 

.86 

3.96 

4.60 

3.65 

4.00 

'".70 

— 

2.00 

2.36 

1.40 

1.50 

1.30 

1.40 

1.20 

1.30 

1.10 

1.20 

.90 

1.00 

.90 

.87%  .90 

.97%  1.00 
.90  .96 

.85  .87% 

.85  .87>A 

6.26  6.76 

6.00  6.26 
4.60  4.76 

4.26  4.76 

1.46  1.50 

1.40  1.46 

1.30  1.40 

1.20  . 

1.10  1.16 

.95  1.10 

.87%  1.00 


6.00  6.26 
6.60  6.60 
6.00  6.50 

.90  . 

.85  . 

.80  .85 

.80  .86 


6.00  6.26 
4.60  . 


.60  .60 

2.60  . 

.66  . 


West  Coast 
Low  High 


1.10 


1.40 

1.60 

1.30 

1.40 

1.20 

1.30 

1.10 

1.20 

1.20 

1.26 

1.00 

1.20 

1.00 

1.05 

.95 

1.10 

1.16 

1.20 

.82% 

1.00 

.80 

.95 

6.00 

ilii 

4.60 

6.00 

4.60 

4.76 

1.36 

1.45 

1.30 

1.40 

1.20 

1.30 

1.10 

1.20 

.96 

1.10 

1.06 

1.10 

1.00 

1.10 

.90 

.95 

.86 

.96 

.85 

.95 

4.76 

6.00 

4.50 

4.75 

4.26 

4.76 

.96 

1.00 

.60 

.65 

.67% 


.90 

.90 

2!90 

3.00 

2.76 

3.26 

.70 

.76 

.76 

.80 

.76 

.80 

1.00 

.90 

1.00 

1.00 

1.16 

2.80 

3.40 

2.90 

3.30 

3.10 

3.30 

.95 

.92% 

1.10 

1.15 

1.17% 

1.35 

3.50 

3.60 

4.35 

.77% 

.86 

.90 

1.06 

.97% 

....™ 

....... 
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Eastern 
Low  Hish 

SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 70 

No.  2V<!  . 85 

No.  3  . ••••••• 

No.  10  .  2.75 

Fey.,  No.  2  Syrup  Pack . 75 

No.  2^  .  1-00 

No.  3  . . 

No.  10  .  3.3o 

TOMAIOES 

Fancy.  No.  2 .  -80 

No.  tVi  . 

No  3  . 

No.  10  .  8 

Ex.  Std.,  No.  1 . 60 

No.  2  . 75 

No.  2'^  . 05 

No!  10  ”!!!!!!!!!!!!!!! .  s.oo 


std..  No.  1 . 39 

No.  2  .  -OO 

No.  2%  . 85 

No.  3  .  -00 

No.  10  .  2.<5 

TOMATO  PUREE 

Std..  No.  1,  Who.  St.  1.04 . 421/2 

No.  10  .  3.25 

Std.,  No.  I,  Trim  1.035 . 40 

No.  10  . 2.75 


Central 
Low  High 


West  Coast 
Low  Hizh 


CANNED  FRUITS— Continued 


.80 

1.20 

.97% 

1.60 

3.25 

.75 

1.07% 

1.00 

3.75 

Solid  Pack 

1.00 

1.05 

1.10 

1.00 

1.06 

1.35 

1.26 

1.35 

1.35 

4.26 

4.50 

4.25 

4.35 

.45 

.47% 

.76 

.75 

.90 

1.17% 

1.00 

1.15 

.97% 

3.50 

3.25 

3.50 

3.10 

With  puree 

.47% 

.42% 

.65 

.67% 

.70 

.65 

.80 

.82% 

.90 

.85 

1.02% 

1.00 

.97% 

3.00 

2.65 

3.10 

3.20 

.50 

.42% 

.45 

3.00 

3.25 

3.25 

3.40 

TOMATO  JUICE 
No.  1  . 


.40 

2.86 


.42% 

3.00 


TURNIP  GREENS 

No.  2  . 

No.  2%  . 


.75 

.80 

.86 

.80 

2.40 

3.00 

2.90 

3.25 

.75 

.70 

.76 

1.05 

.95 

1.00 

3.35 

3.76 

3.25 

3.60 

Canned  Fruits 


apples 

No.  10.  water.. 


No.  10.  standard  heavy  pack....  2.90  3.00 
No.  10.  fancy  heavy  pack .  3.25  3.50 

APPLE  SAUCE 

No.  2  Fancy . 70  . 

No.  10  . —  3.50  ....  .. 

No.  2  Std . 521/2  .<2' 

No.  10  .  2.85  . 

APRH'OTS 

No.  2%,  Fancy . 

No.  2%.  Choice . 

No.  2%,  Std . 

No.  10.  Fancy . 

No.  10,  Choice . 

No.  10,  Std . 

BLACKBERRIES 

Std.,  No.  2. . 

No.  3  . 

No.  10,  water . 

BLUEBERRIES 

No.  2  . — 

No.  10  . . 

CHERRIES 


Red  Sour  Pitted,  No.  10. . . 

R.  A.  Fey.,  No.  2% . . . 

Choice,  No.  2% . 

Std..  No.  2% . 

Fey.,  No.  10 . 

Choice  No.  10 . 

Std.  No.  10 . 


1.40 

1.60 

1.45 

1.50 

9.00 

1.05 

1.00 

1.10 

4.40 

5.00 

4.75 

4.75 

FRUITS  FOR  SALAD 

Fey.,  No.  2% . - . 

No.  10  . 

GRAPEFRUIT  SECTIONS 

8  . . 

No.  2  . . . 

No.  6  . . 


GRAPEFRUIT  JUICE 

8  oz . 

No.  1  . . 

No.  300  . 

No.  2  . 

46  oz . . . 

No.  6  . . . . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10  . . 

PEACHES 

Y.  C..  Fey.,  No.  2% . 

Choice,  No.  2% . . 

Std.,  No.  2% . 

Fey.  No.  10 . 

Choice.  No.  10 . 

Std.,  No.  10 . 

Pie.  No.  10 . . 

Water,  No.  10 . 


.62% 

3.00 


.76 

2.90 


.80 

3.15 


2.90  3.00 

3!26  3.’35 


1.95 

1.80 

1.35 

6.25 

6.00 

4.90 


2.00 

1.85 

1.45 

6.50 

6.20 

5.25 


1.00  1.10 

3!76  AM 


1.35 

5.00 

2.05 

1.96 

1.70 

6.85 

6.45 


1.40 

5.25 

2.16 

2.10 

1.80 

7.00 

6.65 

6.00 


2.30  2.40 

7.65  7.75 

California 

.  1.36 

.  6.00 

1.50  1.60 

1.32%  1.45 
1.22%  1.25 
4.90  5.05 


4.40 

3.75 

4.00 

3.10 


4.60 

4.00 

4.15 

3.40 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


PEARS 

Keifnr,  Std.,  No.  2% . .  1.35 

No.  10  _ _ 

Choice.  No.  2%.......................  ...... 

No.  10  _  _ 

Bartlett.  Fancy,  No.  2%..........  1.65 

Choice,  No.  2% _ _ 

Std..  No.  2% . . . . 1.30 

Fey.,  No.  10 . 

Choice,  No.  10 . 

Std.  No.  10 . 

No.  10,  Water.....................  . 

No.  10  Pie,  S.  P . . 


PINEAPPLE 

No.  I  Flat . 

No.  211  Cyl . 

No.  2  Tall . 

No.  2% . 

No.  10  in  Juice.... 
No.  10  in  Syrup.. 


PINEAPPLE  JUICE 

Buffet  . . 

No.  211  . . 

No.  2  . 

No.  2%  _ 

46  oz . . 

No.  10  . . . . 


2.10 

2.15 

1.85 

2.00 

1.65 

1.75 

7.00 

6.25 

6.50 

5.75 

6.00 

4.25 

4.25 

4.00 

4.15 

F.  O.  B.  Honolulu 
Crushed  Sliced 
.80  .80 

.86  . 

1.27%  1.42% 
1.70  1.70 

5.36  5.60 

5.75  6.00 

F.  O.  B.  Honolulu 
.47% 

.67% 


RASPBERRIES 

Black,  Water,  No.  2. 

No.  10  . 

Red,  Water,  No.  2... 

No.  10  . 

Black,  Syrup,  No.  2. 
Red,  Syrup,  No.  2 . 


.80 

.95 

1.37% 

2.17% 

3.76 

4.50 

1.45 

1.50 

1.65 

8.75  . 

6.00 

6.00 

1.65 

7.26  7.60 

5.26 

6.50 

5.50 

1.76  . 

1.40 

1.60 

1.80 

2.00 

2.10 

STRAWBERRIES 


Ex.  Prea.,  No.  1 . 

No.  2  _ 

Pres..  No.  1................ 

No.  2  . 

Std..  Water,  No.  10.. 


Canned  Fish 


HERRING  ROE 


10  oz . . 

No.  2,  19  oz... 
No.  2,  17  oz... 


LOBSTER 
Flats,  1  lb.. 

%  lb . 

%  lb . 


.70  . 

1.26  . 

1.12%  1.26 


OYSTERS 

Std.,  4  oz. . 

5  oz.  _ _ _ 

8  oz.  ......... 

10  oz . . 

Selects,  6  oz... 


Southern  Northwest  Selects 


1.00 

1.05 

1.10 

1.05  1.10 

1.10 

1.20 

1.80 

2.10 

1.50 

1.60 

2.20 

2.10  . 

. . 

SALMON 

Red  Alaskas,  Tall,  No.  1.. 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . . 

No.  %  . . 

Pink.  Tall.  No.  1 . 

Flat,  No.  %. . 

Sockeye  Flat,  No. 

No.  %  . . . . 

Chums,  Tall,  No.  1.............. 

Medium,  Red,  Tall..„............ 


2.25 


2.35 
1.72% 
1.85  1.90 


1.35 

1.80 


2.00 

1.40 

1.90 


SHRIMP 


No.  1,  Small . .  . 

No.  1.  Medium.......... . — 1.30 

No.  1,  Large . . . 1.35 

SARDINES  (Domestic)  Per  Case 

%  Oil.  Key _  4.00 

%  OU.  Keyless _  3.35 

%  Oil,  Tomato,  Carton„....__..-  . 

%  OU.  Carton _ _ _ —  4.35 

%  Mustard,  Keylcas .  3.10 

Calif.  Oval  No.  1.  24’b..„ . 

Calif.  Oval  No.  1.  48's -  - 

TUNA  FISH.  Per  Case 

Fey.,  Yel.,  la.  24's _  _ 

Fcr,  Yel.,  Is.  48's . . 

Lii^t  iiieaU  Is — . 

r 


Southern 
1.15  1.30 


1.20 

1.25 


1.35 

1.40 


11.50 

6.25 

4.15 

9.60 

6.60 
3.65 


12.00 

6.60 

4.30 

10.00 


3.76 
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WANTED  and  FOR  SALE 

In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  time,  per  line  40  cents,  four 
or  more  times,  per  line  30  cents,  minimum  charge  per  ad,  $1.00. 
Count  eight  average  words  to  the  line.  Count  initials,  numbers, 
etc.,  as  words:  Short  line  counts  as  full  line.  Use  a  box  number 
instead  of  your  name  if  you  like.  The  Canning  Trade,  20  S. 
Gay  Street,  Baltimore,  Maryland. 


FOR  SALE -^MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Little  used  and  rebuilt  canning  machinery.  What 
have  you  to  sell  or  exchange?  A.  K.  Robins  &  Co.,  Inc., 
Baltimore,  Md. 


FOR  SALE — Retorts,  Wisconsin  Washers,  Steam  Jacket  Cop¬ 
per  Kettles,  Ayars  Filler,  Blanchers,  Labeling  Machines,  Bucket 
and  goose-neck  elevators;  Sinclair  Scott  Grader,  Motors,  Cooling 
tank.  Sample  Grader,  Bean  Snipper,  Bean  Graders,  Pea  Cleaner, 
Address  Box  A-2401,  The  Canning  Trade. 


FOR  SALE — Two  5  Pocket  Ayars  Tomato  Fillers,  good  con¬ 
dition.  Address  Box  No.  A-2406,  The  Canning  Trade. 


AiAcUlcJde  >  >  > 

Man  of  exceptional  ability,  the  sort  of  fellov^^ 
you  can  use  in  1940,  and  many  years  there¬ 
after. 

Sales  or  advertising  manager,  he  is  fratern¬ 
ally  minded,  Shriner,  Knight  Templar,  32 
Degree  Mason.  Can  lecture  before  any 
size  group.  Wide  acquaintance  in  fcod 
field,  a  practical  canner,  leading  food 
brokers  have  worked  with  him.  Capable 
editor,  experienced  in  forming  and  operat¬ 
ing  voluntary  advertising  groups.  The 
editor  of  this  magazjne  knows  him  and  will 
give  full  details  to  interested  party. 

Address 

Editor  THE  CANNING  TRADE 


WANTED  — MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  Address  Box  A-2389,  The  Canning  Trade. 


WANTED — Several  pea  viners  and  Tuc  corn  buskers.  Must 
be  in  good  condition.  Littlestown  Canning  Company,  Littlestown, 
Pennsylvania. 


WANTED — Steel  Peeling  table  conveyor,  hundred  peelers  or 
more.  State  make,  condition,  cash  price.  Address  Box  A-2405, 
The  Canning  Trade. 


WANTED— CANNED  FOODS 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2334  c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


WANTED — Position  as  assistant  superintendent  or  factory 
foreman  of  cannery.  Have  had  ten  years  experience  in  large 
fruit  and  vegetable  cannery.  Box  B-2404,  The  Canning  Trade. 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


EQUIPMENT 


TfHlE  UJlVUTTIElD 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SUKERS— WASHERS  and  GRINDERS 


Books  You 

Need  To  Round  Out 

Your  Business  Library 

A  COMPLETE  COURSE  IN  CANNING— The  industry’s 
Cook  Book.  Completely  revised  1936.  The  Sixth  Edition. 
360  pages  of  proven  procedure  and  formulae  -  used 
throughout  the  industry  for  correct  times,  temperature 
and  right  procedure.  Price  $10.00. 

THE  ALMANAC  OF  THE  CANNING  INDUSTRY— The 

annual  compendium  of  the  industry’s  important  reference 
data,  food  laws,  pack  statistics,  prices,  grade  specifica¬ 
tions,  cut-out  weights,  label  requiremets'and  other  neces¬ 
sary  references.  Price  $1.00. 

the  canning  CLAN— Earl  Chapin  May  presents  a  vi¬ 
vid  interpretion  of  the  canning  industry’s  history,  reveal¬ 
ing  achievements  of  the  many  pioneers  whose  triumphs 
over  innumerable  difficulties  are  responsible  for  our 
great  American  Canning  Industry.  487  pages.  Price  $3.00. 

APPERTIZING  or  the  Art  of  Canning — A.  W.  Sitting’s 
exhaustive  treatise  covering  the  entire  field  of  canning, 
brings  together  a  vast  amount  of  reference  material  on 
food  manufacture  for  the  information  of  factory  owners, 
managers,  superintendents  and  students  of  the  art. 

867  pages.  Price  $7.00 

THE  CANNING  TRADE 

BALTIMORE  20  S.  Gay  Street  MARYLAND 
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SMILE  AWHILE 


WHERE  TO  BUY 


— the  Machinery  and  Supplies  you  need  and  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 


ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 


BOOKS,  on  canning,  formulae,  etc. 
The  Canning  Trade,  Baltimore,  Md. 


CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 


CANNERY  SUPPLIES 

Ayars  Machine  Co.,  Salem,  N.  I. 
B«lin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio 

E.  I.  Judge,  Alameda,  Calif. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mfg.  Co.,  LaPorte,  Ind. 

Morral  Bros.,  Morral,  Ohio 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 


CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 
Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 


INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 


LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 
R.  J.  Kittredge  &  Co.,  Chicago,  Ill. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 


PEA  HULLERS  AND  VINERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis. 


SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

Northrop,  King  &  Company,  Minneapolis,  Minn. 
Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Coim. 


SUGAR 

Com  Products  Sales  Co.,  New  York  City 


There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


First  Cop :  Did  you  give  that  married  prisoner  the 
third  degree? 

Second  Cop :  Yes,  we  brow  beat  him,  badgered  him, 
and  asked  him  every  question  we  could  think  of. 

First  Cop :  And  what  did  he  do? 

Second  Cop:  He  dozed  off,  and  merely  said:  “Yes, 
dear,  you  are  prefectly  right.” 

Gent:  Is  it  true  that  my  son  has  owed  you  for  a 
suit  for  five  years? 

Tailor:  Yes.  Do  you  wish  to  pay  the  bill? 

Gent:  No — I  would  like  a  suit  on  the  same  terms. 

Insurance  President:  What  caused  that  fire  in 
Rosedale? 

Investigator :  Friction.  Two  things  rubbing  against 
each  other. 

President:  What  do  you  mean? 

Investigator:  The  blaze  was  caused  by  a  $9,000 
insurance  policy  rubbing  against  a  $5,000  house. 

Politician:  Congratulate  me,  dear.  I’ve  won  the 
election. 

Wife  (surpri.sed)  :  Honestly? 

Politician :  Now  what  in  thunder  did  you  bring  up 
that  point  for? 

He  crept  upstairs,  his  shoes  in  hand, 
just  as  the  night  took  wing. 

And  saw  his  wife  two  steps  above, 
doing  the  self-same  thing. 

“Are  you  really  ill?” 

“Say,  I’m  so  full  of  pills  the  doctors  can’t  operate — 
I  keep  rolling  off  the  table!” 

Director:  The  lion  will  pursue  you  for  a  hundred 
yards — no  farther.  Do  you  understand  ? 

Actor :  I  understand — but  does  the  lion  ? 

“Where  did  you  get  the  A  on  your  sweater?” 

“I  played  football  for  Harvard.” 

“But  Harvard  begins  with  H.” 

“I  know,  but  I  played  on  the  second  team.” 

“No  more  poker  for  me.  I  played  last  night  and  they 
cleaned  me.” 

“How  much  did  you  lose?” 

“Sixty  cents.” 

“You  weren’t  very  dirty,  were  you?” 

“Father,  I  need  a  new  riding  habit.” 

“Can’t  afford  it.” 

“But,  father,  what  am  I  to  do  without  a  riding 
habit?” 

“Get  the  walking  habit.”  . 


A 
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MMACHE 


THE  FEEDER  THAT  SAVES  PEAS- 
IMPROVES  QUALITY-DECREASES 
DREAKAGE-IHCREASES  THE 
CAPACITY  DF  THE  VINER 

llamachek  Ideal  Viner  Feeders  with 
Distributors  are  the  only  feeders  equipped 
with  a  distributor  that  separates  the  large 
forkfuls  of  vines,  thus  feeding  the  viner 
more  uniformly.  Steady,  even  feeding  is 
essential  for  best  results  from  any  viner. 

This  steady,  even  feeding  is  very  impor¬ 
tant  and  consequently  over  Three  Thou¬ 
sand  Five  Hundred  Hamachek  Ideal  Vin¬ 
er  Feeders  with  Distributors  have  been 
manufactured  and  sold. 


FRANK 


MACHINE  CO. 

KEWAUNEE  WISCONSIN 

Established  1880  •  Incorporated  T9  24 

GREEN  PEA  HULLING  SPECIALISTS 


12  pockets 


AifG/U.  <MiSpjeed 

Universal 

PLUNGER  FILLER 

For  filling  Tomato  Products  light 
and  heavy,  Pumpkin,  Soups  of  differ¬ 
ent  kinds,  Baby  Foods,  Liguids, — 
Dog  Foods,  etc. 

★ 

Designed  for  high  speed,  200  cans 
or  more  per  minute. 

★ 

One  hand  wheel  universally  ad¬ 
justs  the  fill. 

★ 

Runs  very  smooth.  No  waste.  Accur¬ 
ate  fill. 

★ 

No  mashing  of  product. 

★ 

Either  chute  or  worm  and  disc  feed. 

AVARS  MACHINE  COMPANY 

Salem,  New  Jersey 


YOU'VE  AIL  STOOD  A  TRICK  AT  THE  WHEEU 


^^ith  firm  and  capable  hands  at  the  wheel . . 
with  clear  vision  and  level  judgment .  . 
your  Association  comes  again  to  port 

and  assembles  in  Annual  Convention. 


Yours  is  a  fellowship  of  personalities  and 
business  enterprise  .  .  a  concert  of  ideas 
and  purpose  that  have  established  your 
enviable  position  in  American  Industry. 


NATIONAL  CAN  CORPORATION 

SUBSIDIARY  OF  McKEESPORT  TIN  PLATE  CORPORATION 

EXECUTIVE  OFFICES  •  110  EAST  42nd  STREET  •  NEW  YORK  CITY 

Sal*.  Ollicet  and  Plants  a  NEW  YORK  CITY  •  BALTIMORE  •  MASPETH,  N.  Y.  •  CHICAGO  •  BOSTON  •  DETROIT  •  HAMILTON,  OHIO 


